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Harper's Bazaar
The Harper‘s Bazaar monthly is the most prestigious 
and longest published fashion magazine in the world. 
It is an inspirational style textbook for the confident 
woman with her own sophisticated opinion and, in 
particular, with extremely luxurious taste. The magazine 
uncovers the latest fashion trends for its readers, does 
not neglect new cosmetics products, and also provides 
exclusive interviews and interesting reports.

Target group: 
higher-income women aged 25-45
frequency: monthly
Average print run: 32 000 copies
Readership: 53 000
cover price: CZK 99,90

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018

advert formatsTechnical data SHEDULE 2019

women – Luxury

Type of print: ofset; paper: cover – 150 g KL, 
inside – 90 g LWC; binding: V2; page size before 
cutting: 210 x 280, after cutting: 200 x 270 mm

The Harper’s Bazaar magazine is published in 
two versions with different sizes but the same 
content: A) 200 x 270 mm, B*) 185 x 250 mm We 
only accept advertising for these magazines in 
the “A” size. For good legibility in the “B” format 
we recommend using letters with a size of at 
least 9 points in the “A” format, for negative text 
smaller than 11 points do not use light cuts and 
do not use lines thinner than 0.5 points. * For-
mat “B” will be produced by us from the proof in 
the electronic montage.

Materials 
PDF file version 1.4 – 1.5 via postscript-Distiller 
(not direct exports), post scripting in the cent-
re, insertion of fonts must be activated (do not 
use TrueType fonts), min. image resolution  
300 dpi, CMYK colour template, without ICC 
profiles, indentation of trimming signs min.  
5 mm, digital print

Advert price excl. VAT. 20 % surcharge per spe-
cific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed 
advert format/formát na spad, distance of the 
text from the trimming 5 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; 
Stitching in, insertion, gluing + film (folie)  
3.30 CZK/1 piece; Grammage over 80 g indivi-
dual costing

contact: 
Markéta Cihlářová  – Traffic manager 
Harper’s Bazaar, Cosmopolitan and Dolce Vita;
tel.: +420 225 008 620, 
fax: +420 225 008 379, 
e-mail: marketa.cihlarova@mafra.cz

Issue Closing date Issue date

01 16.11.2018 13.12.2018

02 21.12.2018 17.1.2019

03 18.1.2019 14.2.2019

04 15.2.2019 14.3.2019

05 22.3.2019 18.4.2019

06 18.4.2019 16.5.2019

07 17.5.2019 13.6.2019

08 21.6.2019 18.7.2019

09 19.7.2019 15.8.2019

10 23.8.2019 19.9.2019

11 20.9.2019 17.10.2019

12 18.10.2019 14.11.2019

01 15.11.2019 12.12.2019

Size Bleed** Price in CZK

Width Height

cover page 4 200 270 415 000

cover page 3 200 270 345 000

1/1 4c inside 200 270 285 000

first double page 400 270 635 000

second double page 400 270 610 000

third double page 400 270 590 000

1. Right side opposite content 200 270 330 000

2. Right side opposite content 200 270 315 000

1/2 4c

cross format 200 131 215 000

height format 96 270  215 000

1/3 4c c

cross format 200 86 155 000

height format 62 270 155 000

1/4 4c

cross format 200 64 95 000

1/6 4c

1/6 calendar 25 000

special product tip 12 000

We know how to 
customise special 

projects for you.
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Cosmopolitan
Do you want a great partner, enjoyable work, and 
to feel self-confident while still looking great? We 
must warn you – this might happen after reading this 
magazine. Cosmopolitan is the world’s highest selling 
magazine for young modern women, and best knows 
what they want, what they like, what they consider 
good and what they believe in.

women – Luxury

We know how to 
customise special 

projects for you.

Target group: mid-income and mid-to-higher-
income women aged 18-40
frequency: monthly
Average print run: 39 000 copies
Readership: 124 000
cover price: CZK 69,90

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018

advert formatsTechnical data SHEDULE 2019
Type of print: ofset; paper: cover – 150 g KL, 
inside – 65 g LWC; binding: V2; page size 
before cutting: 210 x 280, after cutting: 
200 x 270 mm

Materials 
PDF file version 1.4 – 1.5 via postscript-Disti-
ller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated 
(do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, 
without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per 
specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for 
bleed advert format/formát na spad, distance 
of the text from the trimming 5 mm
Stitching in, insertion, gluing 2.30 CZK/1 pie-
ce; Stitching in, insertion, gluing + film (folie)  
3.30 CZK/1 piece; Grammage over 80 g 
individual costing

contact: 
Markéta Cihlářová  – Traffic manager 
Harper’s Bazaar, Cosmopolitan and 
Dolce Vita;
tel.: +420 225 008 620, 
fax: +420 225 008 379, 
e-mail: marketa.cihlarova@mafra.cz

Issue Closing date Issue date

01 26.11.2018 20.12.2018

02 2.1.2019 24.1.2019

03 28.1.2019 21.2.2019

04 25.2.2019 21.3.2019

05 1.4.2019 25.4.2019

06 29.4.2019 23.5.2019

07 27.5.2019 20.6.2019

08 1.7.2019 25.7.2019

09 29.7.2019 22.8.2019

10 2.9.2019 26.9.2019

11 30.9.2019 24.10.2019

12 29.10.2019 21.11.2019

01 25.11.2019 19.12.2019

Size Bleed** Price in CZK

Width Height

cover page 4 200 270 415 000

cover page 3 200 270 345 000

1/1 4c inside 200 270 285 000

first double page 400 270 635 000

second double page 400 270 610 000

third double page 400 270 590 000

1. Right side opposite content 200 270 330 000

1/2 4c

cross format 200 131 215 000

height format 96 270  215 000

1/3 4c c

cross format 200 86 155 000

height format 62 270 155 000

1/4 4c

cross format 200 64 95 000

1/6 4c

1/6 kaleidoscope 25 000
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Dolce Vita
A luxurious guide to a sweet life. The Dolce Vita 
magazine is a designer bible that guides you through 
the world of luxury fashion, cosmetics, design, 
architecture and travel with the assurance of a sinner. 
Extraordinary images from prestigious photographers 
will delight you just as much as the high quality 
articles from the professional editors.

Target group: higher-income women and 
men aged 28 and over
frequency: monthly
cover price: CZK 99,90

women – Luxury

We know how 
to customise 

special projects 
for you.

advert formatsTechnical data SHEDULE 2019
Type of print: ofset; paper: cover – 150 g 
KL, inside – 90 g KL; binding: V2; page size 
before cutting: 210 x 280, after cutting: 
200 x 270 mm

Materials 
PDF file version 1.4 – 1.5 via postscript-Disti-
ller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated 
(do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, 
without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per 
specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for 
bleed advert format/formát na spad, distance 
of the text from the trimming 5 mm
Stitching in, insertion, gluing 2.30 CZK/1 pie-
ce; Stitching in, insertion, gluing + film (folie)  
3.30 CZK/1 piece; Grammage over 80 g 
individual costing

contact: 
Markéta Cihlářová  – Traffic manager 
Harper’s Bazaar, Cosmopolitan and 
Dolce Vita;
tel.: +420 225 008 620, 
fax: +420 225 008 379, 
e-mail: marketa.cihlarova@mafra.cz

Issue Closing date Issue date

01 12.12.2018 3.1.2019

02 16.1.2019 7.2.2019

03 13.2.2019 7.3.2019

04 13.3.2019 4.4.2019

05 10.4.2019 2.5.2019

06 15.5.2019 6.6.2019

07-08 12.6.2019 4.7.2019

09 7.8.2019 29.8.2019

10 11.9.2019 3.10.2019

11 16.10.2019 7.11.2019

12 13.11.2019 5.12.2019

01 18.12.2019 9.1.2020

Size Bleed** Price in CZK

Width Height

cover page 4 200 270 315 000

cover page 3 200 270 260 000

cover page 2 200 270 280 000

1/1 4c inside 200 270 215 000

first double page 400 270 485 000

second double page 400 270 460 000

third double page 400 270 440 000

1/2 4c

cross format 200 131 160 000

height format 96 270  160 000

1/3 4c c

cross format 200 86 115 000

height format 62 270 115 000

1/4 4c

cross format 200 64 70 000

1/5 4c

1/5 Dolce promo 25 000
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Žena a život
Žena a život is a lifestyle magazine intended for 
women aged 25–45, which combines elements 
of international trends with Czech reality, and 
not only in fashion and cosmetics, but also in 
cooking, decor etc.

women – Lifestyle

Special supplements

We are looking 
for women 
who deserve 
honor, respect 
and the titular 
The woman of 
the year.

We have 
announced 

Fragrance 
of the year 

already for the 
tenth time.

advert formats SHEDULE 2019

Technical data

Issue Closing date Issue date Supple-
ments

26-01 1.12.2018 27.12.2018 Ezoterika

02 28.12.2018 23.1.2019

03 11.1.2019 6.2.2019

04 25.1.2019 20.2.2019
VENKU - 
Turistika za 
krásami ČR

05 8.2.2019 6.3.2019

06 22.2.2019 20.3.2019

07 8.3.2019 3.4.2019
VENKU - 
Venkov & 
Velikonoce

08 22.3.2019 17.4.2019

09 5.4.2019 2.5.2019

10 18.4.2019 15.5.2019 Krásná do 
plavek

11 3.5.2019 29.5.2019

12 17.5.2019 12.6.2019 Chuťovka

13 31.5.2019 26.6.2019

14 14.6.2019 10.7.2019 Erotika

15 28.6.2019 24.7.2019

16 12.7.2019 7.8.2019

17 26.7.2019 21.8.2019

18 9.8.2019 4.9.2019

19 23.8.2019 18.9.2019 Kariéra

20 6.9.2019 2.10.2019

21 20.9.2019 16.10.2019

22 4.10.2019 30.10.2019

23 18.10.2019 13.11.2019 Chuťovka 
Vánoce

24 1.11.2019 27.11.2019

25 15.11.2019 11.12.2019

26 29.11.2019 23.12.2019 Ezoterika

Type of print: offset; Paper: cover – 135 g KL, inside – 60 g LWC; Binding: V2; Page size before cutting: 210 x 280, after cutting: 200 x 270, layout: 169 x 234 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming signs min. 5 mm, digital print
Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed advert format/formát na spad, distance of the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

contact: Jarmila Tlachová – Traffic manager Žena a život, Můj svět; tel.: +420 225 008 571, fax: +420 225 008 379, e-mail: jarmila.tlachova@mafra.cz

We know how to customise special projects for you.

Target group: women aged 25–45
frequency: bi-weekly
ISSUE DAY: Wednesday
Average print run: 70 000 copies
Readership: 275 000
cover price: CZK 35

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 200 270 169 234 375 000

cover page 3 200 270 169 234 330 000

cover page 2 200 270 169 234 353 000

1/1 4c inside 200 270 169 234 299 000

first double page 200 270 169 234 635 000

second double page 200 270 169 234 599 000

first advert page after content 200 270 169 234 347 000

second advert page after content 200 270 169 234 330 000

1/2 4c

cross format 200 132 169 113 217 000

height format 98 270 82 234 217 000

Junior page 126 200 285 000

1/3 4c c

cross format 200 86 169 74 197 000

height format 66 270 53 234 197 000

1/4 4c c

1/4 classic 82 117 125 000

Bonboniéra

1/1 4c 169 233 155 000

1/2 cross format 169 113 85 000

1/2 height format 81 233 85 000

1/4 classic 81 113 61 000

1/4 cross format 169 53 61 000

1/4 height format 37 233 61 000

Žena a život live

1/6 37 000

Price supplements

 1/1 4c 200 270 169 234 199 000
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Můj svět
The magazine Můj svět is an everyday guide 
through modern women’s life, their advisor, 
assistant and companion for leisure time. It offers 
a balanced combination of quality content and 
service information at an attractive price.

women – Monthly

Special 
supplement

We know how 
to customise 
special projects 
for you.

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 210 275 180 237 294 000

cover page 3 210 275 180 237 252 000

cover page 2 210 275 180 237 273 000

1/1 4c inside 210 275 180 237 236 000

1/2 4c

cross format 210 134 180 114 152 000

height format 101 275 86 237 152 000

Junior page 134 210 210 000

1/3 4c c

cross format 210 87 180 75 126 000

height format 66 275 56 237 126 000

1/4 4c c

1/4 classic 86 114 99 000

cross format 210 64 99 000

height format 47 275 42 237 99 000

1/6 86 75 79 000

1/6 cocktail 47 000

Type of print: offset; Paper: cover – 135 g KL, inside – 60 g LWC; Binding: V1; Page size 
before cutting: 220 x 285, after cutting: 210 x 275, layout: 180 x 237 mm

Podklady pro inzerci: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed advert format/formát na spad, distance of 
the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + film 
(folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing
3,30 Kč/1 ks; gramáž nad 80 g  individuální kalkulace

contact: Jarmila Tlachová – Traffic manager Žena a život, Můj svět; tel.: +420 225 
008 571, fax: +420 225 008 379, e-mail: jarmila.tlachova@mafra.cz

advert formats

SHEDULE 2019

Technical data

Issue Closing date Issue date

01 12.11.2018 4.12.2018

02 14.12.2018 15.1.2019

03 21.1.2019 12.2.2019

04 18.2.2019 12.3.2019

05 18.3.2019 9.4.2019

06 15.4.2019 7.5.2019

07 13.5.2019 4.6.2019

Issue Closing date Issue date

08 10.6.2019 2.7.2019

09 22.7.2019 13.8.2019

10 19.8.2019 10.9.2019

11 16.9.2019 8.10.2019

12 14.10.2019 5.11.2019

01 11.11.2019 3.12.2019

Target group: women aged 35–55
frequency: monthly
Average print run: 83 000 copies
Readership: 76 000
cover price: CZK 19,90

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018
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Tina
Tina is a modern magazine for inquiring 
women that is based on practical information, 
pleasant graphics and nice pictures. Tina 
listens to its readers. It is an inspiration and 
motivation for them.

women – Weekly

Tina magazines family

Regular columns
Advice for making life easier, 
Wellness, Slim & Fit, Health, 
Medicine, Cosmetics, Beauty, 
Fashion, Clever Food

advert formats

Schedule 2019
Issue Closing date Issue date

01 11.12.2018 2.1.2019

02 18.12.2018 9.1.2019

03 21.12.2018 16.1.2019

04 28.12.2018 23.1.2019

05 8.1.2019 30.1.2019

06 15.1.2019 6.2.2019

07 22.1.2019 13.2.2019

08 29.1.2019 20.2.2019

09 5.2.2019 27.2.2019

10 12.2.2019 6.3.2019

11 19.2.2019 13.3.2019

12 26.2.2019 20.3.2019

13 5.3.2019 27.3.2019

14 12.3.2019 3.4.2019

15 19.3.2019 10.4.2019

16 26.3.2019 17.4.2019

17 2.4.2019 24.4.2019

18 9.4.2019 30.4.2019

19 16.4.2019 7.5.2019

20 23.4.2019 15.5.2019

21 30.4.2019 22.5.2019

22 7.5.2019 29.5.2019

23 14.5.2019 5.6.2019

24 21.5.2019 12.6.2019

25 28.5.2019 19.6.2019

26 4.6.2019 26.6.2019

27 11.6.2019 3.7.2019

Issue Closing date Issue date

28 18.6.2019 10.7.2019

29 25.6.2019 17.7.2019

30 2.7.2019 24.7.2019

31 9.7.2019 31.7.2019

32 16.7.2019 7.8.2019

33 23.7.2019 14.8.2019

34 30.7.2019 21.8.2019

35 6.8.2019 28.8.2019

36 13.8.2019 4.9.2019

37 20.8.2019 11.9.2019

38 27.8.2019 18.9.2019

39 3.9.2019 25.9.2019

40 10.9.2019 2.10.2019

41 17.9.2019 9.10.2019

42 24.9.2019 16.10.2019

43 1.10.2019 23.10.2019

44 8.10.2019 30.10.2019

45 15.10.2019 6.11.2019

46 22.10.2019 13.11.2019

47 29.10.2019 20.11.2019

48 5.11.2019 27.11.2019

49 12.11.2019 4.12.2019

50 19.11.2019 11.12.2019

51 26.11.2019 18.12.2019

52 3.12.2019 23.12.2019

01 10.12.2019 31.12.2019

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 212 285 189 263 197 000

cover page 3 212 285 189 263 182 000

cover page 2 212 285 189 263 187 000

2/1 4c 424 285 378 263 299 000

1/1 4c inside 212 285 189 263 164 000

1/2 4c

cross format 212 140 189 128 112 000

height format 103 285 91 263 112 000

Junior page 140 212 128 189 138 000

1/3 4c c

cross format 212 95 189 83 89 000

height format 70 285 58 263 89 000

1/4 4c c

cross format 212 69 189 57 72 000

height format 54 285 42 263 72 000

1/4 classic* 103 140 91 128 72 000

1/6 4c 91 83 55 000

1/8 4c 91 57 44 000

Type of print: offset; paper 57 g LWU; Binding: V1; Page size before 
cutting: 222 x 295, after cutting: 212 x 285, layout: 189 x 263 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post 
scripting in the centre, insertion of fonts must be activated (do not use 
TrueType fonts), min. image resolution 300 dpi, CMYK colour template, 

without ICC profiles, indentation of trimming signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement.  
All data is stated in mm. 

* upon preliminary agreement with the editorial office; ** an extra 5 mm 
needs to be added for bleed advert format/formát na spad, distance of 

the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing 

+ film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

contact: 
Tamara Rumlová – Traffic manager Claudia, Claudia specials, TINA, Tina 

specials, Chvilka pro luštění, Chvilka v kuchyni, Chvilka pro tebe specials; 
tel.: +420 225 008 316, fax: +420 225 008 379,  

e-mail: tamara.rumlova@mafra.cz

Technical data

Favourite special 
the best from 
collection 
brings the best 
recipes made for 
magazine Tina in 
last years

Target group: women aged 30–59
frequency: weekly
ISSUE DAY: Wednesday
issue size: 56 pages
Average print run: 80 000 copies
Readership: 181 000
cover price: CZK 14

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018
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Chvilka pro tebe
Chvilka pro tebe is one of the most popular and 
most widely read women’s magazines in the Czech 
Republic. The magazine is intended for competitive 
readers who love human stories, good advice and 
most enjoy relaxing while reading and solving puzzles.

women – Weekly

Chvilka pro tebe magazines family

advert formats

Schedule 2019
Issue Closing date Issue date

01 11.12.2018 2.1.2019

02 18.12.2018 9.1.2019

03 21.12.2018 16.1.2019

04 28.12.2018 23.1.2019

05 8.1.2019 30.1.2019

06 15.1.2019 6.2.2019

07 22.1.2019 13.2.2019

08 29.1.2019 20.2.2019

09 5.2.2019 27.2.2019

10 12.2.2019 6.3.2019

11 19.2.2019 13.3.2019

12 26.2.2019 20.3.2019

13 5.3.2019 27.3.2019

14 12.3.2019 3.4.2019

15 19.3.2019 10.4.2019

16 26.3.2019 17.4.2019

17 2.4.2019 24.4.2019

18 9.4.2019 30.4.2019

19 16.4.2019 7.5.2019

20 23.4.2019 15.5.2019

21 30.4.2019 22.5.2019

22 7.5.2019 29.5.2019

23 14.5.2019 5.6.2019

24 21.5.2019 12.6.2019

25 28.5.2019 19.6.2019

26 4.6.2019 26.6.2019

27 11.6.2019 3.7.2019

Issue Closing date Issue date

28 18.6.2019 10.7.2019

29 25.6.2019 17.7.2019

30 2.7.2019 24.7.2019

31 9.7.2019 31.7.2019

32 16.7.2019 7.8.2019

33 23.7.2019 14.8.2019

34 30.7.2019 21.8.2019

35 6.8.2019 28.8.2019

36 13.8.2019 4.9.2019

37 20.8.2019 11.9.2019

38 27.8.2019 18.9.2019

39 3.9.2019 25.9.2019

40 10.9.2019 2.10.2019

41 17.9.2019 9.10.2019

42 24.9.2019 16.10.2019

43 1.10.2019 23.10.2019

44 8.10.2019 30.10.2019

45 15.10.2019 6.11.2019

46 22.10.2019 13.11.2019

47 29.10.2019 20.11.2019

48 5.11.2019 27.11.2019

49 12.11.2019 4.12.2019

50 19.11.2019 11.12.2019

51 26.11.2019 18.12.2019

52 3.12.2019 23.12.2019

01 10.12.2019 31.12.2019

Regular 
columns

Supplements attached to 
the front page - We know 
how to customise special 
projects for you.

Chvilka pro tebe EASTER special: Issue date 20. 3. 2019 
(closing date 27. 2. 2019), CHRISTMAS special: Issue date 
6. 11. 2019 (closing date 16. 10. 2019), Health: Issue date 
11. 4. 2019 (closing date 21. 3. 2019), horoscopes: 
Issue date 21. 11. 2019 (closing date 31. 10. 2019)

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 215 285 199 265 226 000

cover page 3 215 285 199 265 221 000

2/1 4c 430 285 414 265 299 000

1/1 4c inside 215 285 199 265 215 000

1/2 4c

cross format 215 140 199 130 135 000

height format 103 285 95 265 135 000

Junior page 152 215 145 205 163 000

1/3 4c c

cross format 215 95 199 85 114 000

height format 69 285 61 265 114 000

1/4 4c c

cross format 215 72 199 62 92 000

height format 52 285 44 265 92 000

1/4 classic* 103 140 95 130 92 000

1/6 4c 95 85 70 000

1/8 4c 95 62 56 000

Target group: women aged 25–59
frequency: weekly
ISSUE DAY: Wednesday
issue size: 56 pages
Average print run: 85 000 copies
Readership: 364 000
cover price: CZK 22

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018

Type of print: offset; paper 52 g SCA; Binding: V1; Page size before 
cutting: 225 x 295, after cutting: 215 x 285, layout: 199 x 265 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post 
scripting in the centre, insertion of fonts must be activated (do not use 
TrueType fonts), min. image resolution 300 dpi, CMYK colour template, 

without ICC profiles, indentation of trimming signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement.  
All data is stated in mm. 

* upon preliminary agreement with the editorial office; ** an extra 5 mm 
needs to be added for bleed advert format/formát na spad, distance of 

the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing 

+ film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

contact: 
Michaela Melicharová – Traffic manager Chvilka pro tebe, Rytmus života, 

Pestrý svět, Napsáno životem, Čas na lásku, specials for kids, Retro,  
Čas pro hvězdy; tel.: +420 225 008 380, fax: +420 225 008 379,  

e-mail: michaela.melicharova@mafra.cz

Technical data
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CLAUDIA
Claudia is a women’s weekly that offers 
everything that women enjoy when they 
want to relax at a reasonable price. It stands 
out through its relevant mix of the right 
themes and their high quality elaboration.

women – Weekly

Technical data

advert formats

Schedule 2019
Issue Closing date Issue date

28 18.6.2019 9.7.2019

29 25.6.2019 16.7.2019

30 2.7.2019 23.7.2019

31 9.7.2019 30.7.2019

32 16.7.2019 6.8.2019

33 23.7.2019 13.8.2019

34 30.7.2019 20.8.2019

35 6.8.2019 27.8.2019

36 13.8.2019 3.9.2019

37 20.8.2019 10.9.2019

38 27.8.2019 17.9.2019

39 3.9.2019 24.9.2019

40 10.9.2019 1.10.2019

41 17.9.2019 8.10.2019

42 24.9.2019 15.10.2019

43 1.10.2019 22.10.2019

44 8.10.2019 29.10.2019

45 15.10.2019 5.11.2019

46 22.10.2019 12.11.2019

47 29.10.2019 19.11.2019

48 5.11.2019 26.11.2019

49 12.11.2019 3.12.2019

50 19.11.2019 10.12.2019

51 26.11.2019 17.12.2019

52 3.12.2019 23.12.2019

01 10.12.2019 31.12.2019

Issue Closing date Issue date

01 11.12.2018 31.12.2018

02 18.12.2018 8.1.2019

03 21.12.2018 15.1.2019

04 2.1.2019 22.1.2019

05 8.1.2019 29.1.2019

06 15.1.2019 5.2.2019

07 22.1.2019 12.2.2019

08 29.1.2019 19.2.2019

09 5.2.2019 26.2.2019

10 12.2.2019 5.3.2019

11 19.2.2019 12.3.2019

12 26.2.2019 19.3.2019

13 5.3.2019 26.3.2019

14 12.3.2019 2.4.2019

15 19.3.2019 9.4.2019

16 26.3.2019 16.4.2019

17 2.4.2019 23.4.2019

18 9.4.2019 30.4.2019

19 16.4.2019 7.5.2019

20 23.4.2019 14.5.2019

21 30.4.2019 21.5.2019

22 7.5.2019 28.5.2019

23 14.5.2019 4.6.2019

24 21.5.2019 11.6.2019

25 28.5.2019 18.6.2019

26 4.6.2019 25.6.2019

27 11.6.2019 2.7.2019

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 208 280 195 253 152 000

cover page 3 208 280 195 253 142 000

2/1 4c 208 280 195 253 247 000

1/1 4c inside 208 280 195 253 129 000

1/2 4c

cross format 208 137 195 126 85 000

height format 102 280 95 253 85 000

Junior page 137 208 126 195 105 000

1/3 4c c

cross format 208 92 195 81 70 000

height format 68 280 61 253 70 000

1/4 4c c

cross format 208 74 195 63 58 000

height format 52 280 45 253 58 000

1/4 classic* 102 138 95 126 58 000

1/6 4c 95 81 43 000

1/8 4c 95 63 35 000

22
men
Esquire

24
Auto-moto
Motor
Speed
Top Gear

men

Target group: women aged 30–45
frequency: weekly
ISSUE DAY: Tuesday
issue size: 40 pages
Average print run: 51 000 copies
Readership: 107 000
cover price: CZK 12,90
Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018

Type of print: offset; paper 56 g SC; Binding: V1; Page size before cutting: 
218 x 290, after cutting: 208 x 280, layout: 195 x 253 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post 
scripting in the centre, insertion of fonts must be activated (do not use 
TrueType fonts), min. image resolution 300 dpi, CMYK colour template, 
without ICC profiles, indentation of trimming signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is 
stated in mm. * upon preliminary agreement with the editorial office; ** 
an extra 5 mm needs to be added for bleed advert format/formát na spad, 
distance of the text from the trimming 4 mm. Stitching in, insertion, gluing 
2.30 CZK/1 piece; Stitching in, insertion, gluing + film (folie) 3.30 CZK/1 piece; 
Grammage over 80 g individual costing

contact: 
Tamara Rumlová – Traffic manager Claudia, Claudia specials, TINA, Tina 
specials, Chvilka pro luštění, Chvilka v kuchyni, Chvilka pro tebe specials; tel.: 
+420 225 008 316, fax: +420 225 008 379, e-mail: tamara.rumlova@mafra.cz
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Esquire
The magazine for the man who knows what he 
wants. The Esquire monthly is the modern man’s 
essential guide through the world of careers, fashion, 
technology, sport and, last but not least, how  
women think and relationships. Esquire is based on  
a combination of quality journalism, famous 
celebrities on the cover and photographs of beautiful 
women. One of the most well-known and popular 
men’s monthlies in the world.

men

advert formatsTechnical data SHEDULE 2019
Type of print: ofset; paper: cover – 150 g MWC, 
inside – 90 g KL; binding: V2; page size 
before cutting: 210 x 280, after cutting: 
200 x 270 mm

Materials: 
PDF file version 1.4 – 1.5 via postscript-
-Distiller (not direct exports), post scripting 
in the centre, insertion of fonts must be 
activated (do not use TrueType fonts), min. 
image resolution 300 dpi, CMYK colour 
template, without ICC profiles, indentation 
of trimming signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge 
per specific placement. All data is stated 
in mm. 
** an extra 5 mm needs to be added for 
bleed advert format/formát na spad, distan-
ce of the text from the trimming 5 mm
Stitching in, insertion, gluing 2.30 CZK/1 
piece; Stitching in, insertion, gluing + film 
(folie) 3.30 CZK/1 piece; Grammage over 
80 g individual costing

contact: 
Marie Tomanová – Traffic manager Esquire, 
Motor, Chvilka pro luštění, Chvilka pro 
relax a Rytmus života číselné křížovky; tel.: 
+420 225 008 604, fax: +420 225 008 379, 
e-mail: marie.tomanova@mafra.cz

Issue Closing date Issue date Supple-
ments

01 5.12.2018 28.12.2018

02 9.1.2019 31.1.2019

03 6.2.2019 28.2.2019

04 6.3.2019 28.3.2019 BBB

05 3.4.2019 25.4.2019

06 7.5.2019 30.5.2019

07 5.6.2019 27.6.2019

08 3.7.2019 25.7.2019

09 7.8.2019 29.8.2019

10 4.9.2019 26.9.2019 BBB

11 9.10.2019 31.10.2019

12 6.11.2019 28.11.2019

01 4.12.2019 30.12.2019

Big black book
The only real fashion guide tailor made 
for a successful and demanding man. 
Launched in 2011.

Size Bleed** Price in CZK

Width Height

cover page 4 200 270 355 000

cover page 3 200 270 295 000

cover page 2 200 270 320 000

1/1 4c inside 200 270 245 000

first double page 400 270 545 000

second double page 400 270 520 000

third double page 400 270 495 000

1/2 4c

cross format 200 131 185 000

height format 96 270  185 000

1/3 4c c

cross format 200 86 130 000

height format 62 270 130 000

1/4 4c

cross format 200 64 80 000

1/5 4c

1/5 Esquire promo 22 000

23

Target group: mid-to-higher-income and 
higher-income men aged 25-45
frequency: monthly
cover price: CZK 79,90
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Motor
MOTOR /Engine/ means an overview of news, car 
tests with the respect to everyday usage, and
detailed comparison with competitors. It‘s a 
guideline when buying a used car and advisor in 
solving problems. Every 14 days it brings useful 
information to be appreciated by every driver.

men – Auto-Moto

advert formats

SHEDULE 2019

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 217 285 202 256 240 000

cover page 3 217 285 202 256 190 000

cover page 2 217 285 202 256 210 000

1/1 4c inside 217 285 202 256 180 000

1/2 4c

cross format 217 140 202 127 95 000

height format 106 285 99 256 95 000

1/3 4c c

cross format 217 96 202 83 75 000

height format 71 285 64 256 75 000

1/4 4c c

cross format 217 74 202 61 65 000

height format 54 285 47 256 65 000

1/4 classic 106 140 99 127 65 000

Issue Closing date Issue date

01 13.12.2018 3.1.2019

02 21.12.2018 17.1.2019

03 10.1.2019 31.1.2019

04 24.1.2019 14.2.2019

05 7.2.2019 28.2.2019

06 21.2.2019 14.3.2019

07 7.3.2019 28.3.2019

08 21.3.2019 11.4.2019

09 4.4.2019 25.4.2019

10 18.4.2019 9.5.2019

11 2.5.2019 23.5.2019

12 16.5.2019 6.6.2019

13 30.5.2019 20.6.2019

14 13.6.2019 4.7.2019

Issue Closing date Issue date

15 27.6.2019 18.7.2019

16 11.7.2019 1.8.2019

17 25.7.2019 15.8.2019

18 8.8.2019 29.8.2019

19 22.8.2019 12.9.2019

20 5.9.2019 26.9.2019

21 19.9.2019 10.10.2019

22 3.10.2019 24.10.2019

23 17.10.2019 7.11.2019

24 31.10.2019 21.11.2019

25 14.11.2019 5.12.2019

26 28.11.2019 19.12.2019

01 12.12.2019 3.1.2020

Type of print: offset; paper 56 g SC; Binding: V1; Page size before cutting: 227 x 295, 
after cutting: 217 x 285, layout: 202 x 256 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting 
in the centre, insertion of fonts must be activated (do not use TrueType fonts), min. 
image resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of 
trimming signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in 
mm. ** an extra 5 mm needs to be added for bleed advert format/formát na spad, 
distance of the text from the trimming 4 mm. Stitching in, insertion, gluing 2.30 CZK/1 
piece; Stitching in, insertion, gluing + film (folie) 3.30 CZK/1 piece; Grammage over 80 g 
individual costing

contact: 
Marie Tomanová – Traffic manager Esquire, Motor, Chvilka pro luštění, Chvilka pro relax 
a Rytmus života číselné křížovky; tel.: +420 225 008 604, fax: +420 225 008 379, 
e-mail: marie.tomanova@mafra.cz

Technical data

Target group: men aged 35-60
frequency: bi-weekly
cover price: CZK 19
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Speed
Speed is a real lifestyle icon. It´s very 
comprehensible and alluring motor magazine 
with a distinct voice and outstanding graphics.  
It brings fast, up to date and precise information. 
The magazine is dedicated to extraordinary cars 
and people, communicates a lot with readers.

men – Auto-Moto

advert formatsTechnical data SHEDULE 2019
Type of print: ofset; paper: cover – 150 g MWC, 
inside – 90 g KL; binding: V2; page size before 
cutting: 210 x 280, after cutting: 200 x 270 mm

Materials: 
PDF file version 1.4 – 1.5 via postscript-Disti-
ller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do 
not use TrueType fonts), min. image resolution 
300 dpi, CMYK colour template, without ICC 
profiles, indentation of trimming signs min. 5 
mm, digital print

Advert price excl. VAT. 20 % surcharge per 
specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed 
advert format/formát na spad, distance of the 
text from the trimming 5 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; 
Stitching in, insertion, gluing + film (folie) 3.30 
CZK/1 piece; Grammage over 80 g individual 
costing

contact: 
Šárka Hložková – Traffic manager Speed,
TopGear a Online asistant;
tel.: +420 225 008 650,
mobil: +420 725 596 707,
fax: +420 225 008 379,
e-mail: sarka.hlozkova@mafra.cz

Issue Closing date Issue date

01 20.11.2018 12.12.2018

02 21.12.2018 16.1.2019

03 22.1.2019 13.2.2019

04 19.2.2019 13.3.2019

05 26.3.2019 17.4.2019

06 23.4.2019 15.5.2019

07 21.5.2019 12.6.2019

08 25.6.2019 17.7.2019

09 23.7.2019 14.8.2019

10 27.8.2019 18.9.2019

11 24.9.2019 16.10.2019

12 22.10.2019 13.11.2019

01 19.11.2019 11.12.2019

Size Bleed** Price in CZK

Width Height

cover page 4 200 270 290 000

cover page 3 200 270 240 000

cover page 2 200 270 260 000

1/1 4c inside 200 270 200 000

first double page 400 270 430 000

second double page 400 270 420 000

third double page 400 270 400 000

1/2 4c

cross format 200 131 150 000

height format 96 270  150 000

1/3 4c c

cross format 200 86 105 000

height format 62 270 105 000

1/4 4c

cross format 200 64 65 000

1/6 4c

1/6  fast tips 18 000

27

Target group: mid-to-higher-income and 
higher-income men aged 20-45
frequency: monthly
cover price: CZK 99



28 29casopisy.mafra.cz

29
Top gear
The most entertaining car magazine in the world, 
Top Gear is not only the most famous magazine 
about cars in the world, but also the most 
famous motoring show on television. Nowhere 
else will you find such expert reviews, humour 
and comprehensive outlooks. This combination 
of entertaining, intelligently written articles 
and original car reviews is 100% guaranteed to 
appeal to you. One reason is that the Top Gear 
testing rules are unbeatably unique.

Target group: mid-to-higher-income 
and higher-income men aged 20-45
frequency: monthly
cover price: CZK 99

men – Auto-Moto

30
Rytmus života
Pestrý svět
Čas pro hvězdy
Nostalgie
Retro
Hvězdy jako na dlani

YELLOW

advert formatsTechnical data SHEDULE 2019
Type of print: ofset; paper: cover – 150 g KL, 
inside – 65 g LWC; binding: V2; page size before 
cutting: 210 x 280, after cutting: 200 x 270 mm

Materials: 
PDF file version 1.4 – 1.5 via postscript-Disti-
ller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do 
not use TrueType fonts), min. image resolution 
300 dpi, CMYK colour template, without ICC 
profiles, indentation of trimming signs min. 5 
mm, digital print

Advert price excl. VAT. 20 % surcharge per 
specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed 
advert format/formát na spad, distance of the 
text from the trimming 5 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; 
Stitching in, insertion, gluing + film (folie) 3.30 
CZK/1 piece; Grammage over 80 g individual 
costing

contact: 
Šárka Hložková – Traffic manager Speed,
TopGear a Online asistant;
tel.: +420 225 008 650,
mobil: +420 725 596 707,
fax: +420 225 008 379,
e-mail: sarka.hlozkova@mafra.cz

Size Bleed** Price in CZK

Width Height

cover page 4 200 270 290 000

cover page 3 200 270 240 000

cover page 2 200 270 260 000

1/1 4c inside 200 270 200 000

first double page 400 270 430 000

second double page 400 270 420 000

third double page 400 270 400 000

1/2 4c

cross format 200 131 150 000

height format 96 270  150 000

1/3 4c c

cross format 200 86 105 000

height format 62 270 105 000

1/4 4c

cross format 200 64 65 000

1/6 4c

1/6 fast tips 18 000

Issue Closing date Issue date

01 4.12.2018 28.12.2018

02 8.1.2019 30.1.2019

03 5.2.2019 27.2.2019

04 5.3.2019 27.3.2019

05 2.4.2019 24.4.2019

06 7.5.2019 29.5.2019

07 4.6.2019 26.6.2019

08 2.7.2019 24.7.2019

09 6.8.2019 28.8.2019

10 3.9.2019 25.9.2019

11 8.10.2019 30.10.2019

12 5.11.2019 27.11.2019

01 3.12.2019 30.12.2019
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RYTMUS ŽIVOTA
The best-selling and most widely read social 
magazine on the Czech market. Rytmus života is 
a varied mix of the latest news from the world of 
stars, interesting information from many areas of 
human activity and traditional themes for women.

YELLOW

Rytmus života magazines family

advert formats

Schedule 2019
Issue Closing date Issue date

01 11.12.2018 31.12.2018

02 18.12.2018 7.1.2019

03 21.12.2018 14.1.2019

04 28.12.2018 21.1.2019

05 8.1.2019 28.1.2019

06 15.1.2019 4.2.2019

07 22.1.2019 11.2.2019

08 29.1.2019 18.2.2019

09 5.2.2019 25.2.2019

10 12.2.2019 4.3.2019

11 19.2.2019 11.3.2019

12 26.2.2019 18.3.2019

13 5.3.2019 25.3.2019

14 12.3.2019 1.4.2019

15 19.3.2019 8.4.2019

16 26.3.2019 15.4.2019

17 2.4.2019 23.4.2019

18 9.4.2019 29.4.2019

19 16.4.2019 6.5.2019

20 23.4.2019 13.5.2019

21 30.4.2019 20.5.2019

22 7.5.2019 27.5.2019

23 14.5.2019 3.6.2019

24 21.5.2019 10.6.2019

25 28.5.2019 17.6.2019

26 4.6.2019 24.6.2019

27 11.6.2019 1.7.2019

Issue Closing date Issue date

28 18.6.2019 8.7.2019

29 25.6.2019 15.7.2019

30 2.7.2019 22.7.2019

31 9.7.2019 29.7.2019

32 16.7.2019 5.8.2019

33 23.7.2019 12.8.2019

34 30.7.2019 19.8.2019

35 6.8.2019 26.8.2019

36 13.8.2019 2.9.2019

37 20.8.2019 9.9.2019

38 27.8.2019 16.9.2019

39 3.9.2019 23.9.2019

40 10.9.2019 30.9.2019

41 17.9.2019 7.10.2019

42 24.9.2019 14.10.2019

43 1.10.2019 21.10.2019

44 8.10.2019 29.10.2019

45 15.10.2019 4.11.2019

46 22.10.2019 11.11.2019

47 29.10.2019 18.11.2019

48 5.11.2019 25.11.2019

49 12.11.2019 2.12.2019

50 19.11.2019 9.12.2019

51 26.11.2019 16.12.2019

52 10.12.2019 30.12.2019

01 17.12.2019 6.1.2020

Technical data

31

Target group: women aged 25–59
frequency: weekly
ISSUE DAY: Monday
issue size: 56 pages
Average print run: 186 000 copies
Readership: 440 000
cover price: CZK 15,90

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 215 285 202 259 276 000

1/1 4c inside 215 285 202 259 254 000

1/2 4c

cross format 215 140 202 127 160 000

height format 105 285 99 259 160 000

Junior page 140 215 127 202 197 000

1/3 4c c

cross format 215 96 202 83 131 000

height format 71 285 64 259 131 000

1/4 4c c

cross format 215 74 202 61 110 000

height format 54 285 477 259 110 000

1/4 classic* 105 140 99 127 110 000

1/6 4c 99 83 81 000

1/8 4c 99 61 66 000

Type of print: offset; paper 52 g SC; Binding: V1; Page size before cutting: 
225 x 295, after cutting: 215 x 285, layout: 202 x 259 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post 
scripting in the centre, insertion of fonts must be activated (do not use 
TrueType fonts), min. image resolution 300 dpi, CMYK colour template, 

without ICC profiles, indentation of trimming signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement.  
All data is stated in mm. 

* upon preliminary agreement with the editorial office; ** an extra 5 mm 
needs to be added for bleed advert format/formát na spad, distance of 

the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing 

+ film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

contact: 
Michaela Melicharová – Traffic manager Chvilka pro tebe, Rytmus života, 

Pestrý svět, Napsáno životem, Čas na lásku, specials for kids, Retro,  
Čas pro hvězdy; tel.: +420 225 008 380, fax: +420 225 008 379,  

e-mail: michaela.melicharova@mafra.cz
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Pestrý svět
Pestrý svět is one of the most popular society 
weeklies in the Czech Republic. It brings authentic 
and exclusive information from the world of stars 
of both Czech and foreign show business. Here 
readers also find practical advice for homemakers, 
and beauty and health tips. Its crosswords and 
competitions with attractive prizes are also popular.

YELLOW

Pestrý svět 
magazines family

advert formats

Schedule 2019
Issue Closing date Issue date

01 17.12.2018 2.1.2019

02 21.12.2018 9.1.2019

03 28.12.2018 16.1.2019

04 7.1.2019 23.1.2019

05 14.1.2019 30.1.2019

06 21.1.2019 6.2.2019

07 28.1.2019 13.2.2019

08 4.2.2019 20.2.2019

09 11.2.2019 27.2.2019

10 18.2.2019 6.3.2019

11 25.2.2019 13.3.2019

12 4.3.2019 20.3.2019

13 11.3.2019 27.3.2019

14 18.3.2019 3.4.2019

15 25.3.2019 10.4.2019

16 1.4.2019 17.4.2019

17 8.4.2019 24.4.2019

18 15.4.2019 30.4.2019

19 18.4.2019 7.5.2019

20 29.4.2019 15.5.2019

21 6.5.2019 22.5.2019

22 13.5.2019 29.5.2019

23 20.5.2019 5.6.2019

24 27.5.2019 12.6.2019

25 3.6.2019 19.6.2019

26 10.6.2019 26.6.2019

27 17.6.2019 3.7.2019

Issue Closing date Issue date

28 24.6.2019 10.7.2019

29 1.7.2019 17.7.2019

30 8.7.2019 24.7.2019

31 15.7.2019 31.7.2019

32 22.7.2019 7.8.2019

33 29.7.2019 14.8.2019

34 5.8.2019 21.8.2019

35 12.8.2019 28.8.2019

36 19.8.2019 4.9.2019

37 26.8.2019 11.9.2019

38 2.9.2019 18.9.2019

39 9.9.2019 25.9.2019

40 16.9.2019 2.10.2019

41 23.9.2019 9.10.2019

42 30.9.2019 16.10.2019

43 7.10.2019 23.10.2019

44 14.10.2019 30.10.2019

45 21.10.2019 6.11.2019

46 29.10.2019 13.11.2019

47 4.11.2019 20.11.2019

48 11.11.2019 27.11.2019

49 18.11.2019 4.12.2019

50 25.11.2019 11.12.2019

51-52 2.12.2019 18.12.2019

01 16.12.2019 31.12.2019

02 20.12.2019 8.1.2020

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 215 285 202 253 184 000

cover page 3 215 285 202 253 152 000

1/1 4c inside 215 285 202 253 147 000

1/2 4c

cross format 215 140 202 126 95 000

height format 105 285 101 253 95 000

Junior page 140 215 126 202 116 000

1/3 4c c

cross format 215 95 202 84 76 000

height format 72 285 67 253 76 000

1/4 4c c

cross format 215 71 202 63 64 000

height format 54 285 50 253 64 000

1/4 classic* 107 142 101 126 64 000

1/6 4c 101 84 46 000

1/8 4c 101 63 38 000Regular Columns
Society, Fashion, Health, Advises, 
Cooking, Travel, PuzzlesTarget group: women aged 25–59

frequency: weekly
ISSUE DAY: Wednesday
issue size: 40 pages
Average print run: 144 000 copies
Readership: 244 000
cover price: CZK 14,90

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. 
quarter 2018

Technical data
Type of print: offset; paper 52 g SC; Binding: V1; Page size before cutting: 

225 x 295, after cutting: 215 x 285, layout: 202 x 253 mm 

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post 
scripting in the centre, insertion of fonts must be activated (do not use 
TrueType fonts), min. image resolution 300 dpi, CMYK colour template, 

without ICC profiles, indentation of trimming signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement.  
All data is stated in mm. 

* upon preliminary agreement with the editorial office; ** an extra 5 mm 
needs to be added for bleed advert format/formát na spad, distance of 

the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing 

+ film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

contact: 
Michaela Melicharová – Traffic manager Chvilka pro tebe, Rytmus života, 

Pestrý svět, Napsáno životem, Čas na lásku, specials for kids, Retro,  
Čas pro hvězdy; tel.: +420 225 008 380, fax: +420 225 008 379,  

e-mail: michaela.melicharova@mafra.cz
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Čas pro hvězdy
Čas pro hvězdy is a social weekly for women 
that presents up-to-date information exclusively 
about Czech celebrities. The magazine offers an 
attractive mix of information from show business, 
entertainment and service themes.

YELLOW

advert formats

Schedule 2019
Issue Closing date Issue date

01 10.12.2018 31.12.2018

02 17.12.2018 8.1.2019

03 20.12.2018 15.1.2019

04 28.12.2018 22.1.2019

05 7.1.2019 29.1.2019

06 14.1.2019 5.2.2019

07 21.1.2019 12.2.2019

08 28.1.2019 19.2.2019

09 4.2.2019 26.2.2019

10 11.2.2019 5.3.2019

11 18.2.2019 12.3.2019

12 25.2.2019 19.3.2019

13 4.3.2019 26.3.2019

14 11.3.2019 2.4.2019

15 18.3.2019 9.4.2019

16 25.3.2019 16.4.2019

17 1.4.2019 23.4.2019

18 8.4.2019 30.4.2019

19 15.4.2019 7.5.2019

20 23.4.2019 14.5.2019

21 29.4.2019 21.5.2019

22 6.5.2019 28.5.2019

23 13.5.2019 4.6.2019

24 20.5.2019 11.6.2019

25 27.5.2019 18.6.2019

26 3.6.2019 25.6.2019

27 10.6.2019 2.7.2019

Issue Closing date Issue date

28 17.6.2019 9.7.2019

29 24.6.2019 16.7.2019

30 1.7.2019 23.7.2019

31 8.7.2019 30.7.2019

32 15.7.2019 6.8.2019

33 22.7.2019 13.8.2019

34 29.7.2019 20.8.2019

35 5.8.2019 27.8.2019

36 12.8.2019 3.9.2019

37 19.8.2019 10.9.2019

38 26.8.2019 17.9.2019

39 2.9.2019 24.9.2019

40 9.9.2019 1.10.2019

41 16.9.2019 8.10.2019

42 23.9.2019 15.10.2019

43 30.9.2019 22.10.2019

44 7.10.2019 29.10.2019

45 14.10.2019 5.11.2019

46 21.10.2019 12.11.2019

47 29.10.2019 19.11.2019

48 4.11.2019 26.11.2019

49 11.11.2019 3.12.2019

50 18.11.2019 10.12.2019

51-52 25.11.2019 17.12.2019

01 9.12.2019 31.12.2019

02 16.12.2019 7.1.2020

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 215 285 202 259 149 000

cover page 3 215 285 202 259 139 000

1/1 4c inside 215 285 202 259 127 000

1/2 4c

cross format 215 140 202 127 75 000

height format 105 285 99 259 75 000

Junior page 140 215 127 202 98 000

1/3 4c c

cross format 215 96 202 83 64 000

height format 71 285 64 259 64 000

1/4 4c c

cross format 215 74 202 61 52 000

height format 54 285 47 259 52 000

1/4 classic* 105 140 99 127 52 000

1/6 4c 99 83 40 000

1/8 4c 99 61 29 000

Target group: women aged 30–59
frequency: weekly
ISSUE DAY: Tuesday
issue size: 40 pages
Average print run: 77 000 copies
cover price: CZK 12,90

Source: ABC ČR 2017/2018

Technical data
Type of print: offset; paper 52 g SC; Binding: V1; Page size before cutting: 

225 x 295, after cutting: 215 x 285, layout: 202 x 259 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post 
scripting in the centre, insertion of fonts must be activated (do not use 
TrueType fonts), min. image resolution 300 dpi, CMYK colour template, 

without ICC profiles, indentation of trimming signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement.  
All data is stated in mm. 

* upon preliminary agreement with the editorial office; ** an extra 5 mm 
needs to be added for bleed advert format/formát na spad, distance of 

the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing 

+ film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

contact: 
Michaela Melicharová – Traffic manager Chvilka pro tebe, Rytmus života, 

Pestrý svět, Napsáno životem, Čas na lásku, specials for kids, Retro,  
Čas pro hvězdy; tel.: +420 225 008 380, fax: +420 225 008 379,  

e-mail: michaela.melicharova@mafra.cz
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Nostalgie Retro
In the magazine Nostalgie, the 
fate of the glittering stars comes 
to life in details and contexts that 
were not known yet. Exclusive old 
photographs and new archive facts 
create an exciting view of career 
and private lives of celebrities with 
their triumphs and crashes.

The best-selling and the most 
widely read “retro” magazine on the 
market, thanks to which the readers 
can breathe the noble atmosphere 
of the First Republic, but they also 
recall the times that just past. It 
brings fateful stories about famous 
stars full of passion, tension and 
unexpected twists.

YELLOW

advert formats

advert formats

Schedule 2019
Schedule 2019

Issue Closing date Issue date

01 5.12.2018 27.12.2018

02 2.1.2019 23.1.2019

03 30.1.2019 20.2.2019

04 6.3.2019 27.3.2019

05 3.4.2019 24.4.2019

06 30.4.2019 22.5.2019

07 5.6.2019 26.6.2019

Issue Closing date Issue date

01 21.12.2018 14.1.2019

02 21.1.2019 11.2.2019

03 18.2.2019 11.3.2019

04 18.3.2019 8.4.2019

05 23.4.2019 13.5.2019

06 20.5.2019 10.6.2019

Issue Closing date Issue date

08 3.7.2019 24.7.2019

09 7.8.2019 28.8.2019

10 4.9.2019 25.9.2019

11 2.10.2019 23.10.2019

12 6.11.2019 27.11.2019

01 4.12.2019 30.12.2019

Issue Closing date Issue date

07 24.6.2019 15.7.2019

08 22.7.2019 12.8.2019

09 26.8.2019 16.9.2019

10 23.9.2019 14.10.2019

11 21.10.2019 11.11.2019

12 25.11.2019 16.12.2019

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 215 285 202 259 104 000

cover page 3 215 285 202 259 95 000

cover page 2 215 285 202 259 99 000

1/1 4c inside 215 285 202 259 95 000

1/2 4c

cross format 215 140 202 127 53 000

height format 105 285 99 259 53 000

1/3 4c c

cross format 215 96 202 83 37 000

height format 71 285 64 259 37 000

1/4 4c c

cross format 215 74 202 61 30 000

height format 54 285 47 259 30 000

1/4 classic* 105 140 99 127 30 000

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 215 285 202 259 116 000

cover page 3 215 285 202 259 105 000

1/1 4c inside 215 285 202 259 95 000

1/2 4c

cross format 215 140 202 127 62 000

height format 105 285 99 259 62 000

1/3 4c c

cross format 215 96 202 83 54 000

height format 71 285 64 259 54 000

1/4 4c c

cross format 215 74 202 61 40 000

height format 54 285 47 259 40 000

1/4 classic* 105 140 99 127 40 000

Type of print: offset; paper 52 g SC; Binding: V1; Page size before cutting: 225 x 295, 
after cutting: 215 x 285, layout: 202 x 259 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
* upon preliminary agreement with the editorial office; ** an extra 5 mm needs to be 
added for bleed advert format/formát na spad, distance of the text from the trimming 
4 mm. Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + film 
(folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

contact: 
Michaela Melicharová – Traffic manager Chvilka pro tebe, Rytmus života, Pestrý svět, 
Napsáno životem, Čas na lásku, specials for kids, Retro,  
Čas pro hvězdy; tel.: +420 225 008 380, fax: +420 225 008 379,  
e-mail: michaela.melicharova@mafra.cz

Type of print: offset; paper 52 g SC; Binding: V1; Page size before cutting: 225 x 295, 
after cutting: 215 x 285, layout: 202 x 259 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
* upon preliminary agreement with the editorial office; ** an extra 5 mm needs to be 
added for bleed advert format/formát na spad, distance of the text from the trimming 
4 mm. Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + film 
(folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

contact: 
Michaela Melicharová – Traffic manager Chvilka pro tebe, Rytmus života, Pestrý svět, 
Napsáno životem, Čas na lásku, specials for kids, Retro,  
Čas pro hvězdy; tel.: +420 225 008 380, fax: +420 225 008 379,  
e-mail: michaela.melicharova@mafra.cz

Technical data Technical data

37

Target group: women aged 45+
frequency: weekly
ISSUE DAY: Wednesday
issue size: 40 pages
Average print run: 47 000 copies
Readership: 50 000
cover price: CZK 16,90

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018

Target group:  
in particular women aged 35–59
frequency: monthly
ISSUE DAY: Monday
issue size: 40 pages
Average print run: 119 000 copies
Readership: 213 000
cover price: CZK 19

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018
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HVĚZDY JAKO
NA DLANI
The monthly brings interesting 
stories of both domestic and 
foreign celebrities, showing the life 
of the stars of the present and of 
those who have become immortal 
legends. Unlike other magazines, 
the Hvězdy jako na dlani does not 
bring scraps but complete portraits 
of famous faces.

YELLOW

advert formats

Schedule 2019
Issue Closing date Issue date

01 12.12.2018 3.1.2019

02 16.1.2019 6.2.2019

03 13.2.2019 6.3.2019

04 13.3.2019 3.4.2019

05 10.4.2019 2.5.2019

06 15.5.2019 5.6.2019

07 12.6.2019 3.7.2019

Issue Closing date Issue date

08 17.7.2019 7.8.2019

09 14.8.2019 4.9.2019

10 11.9.2019 2.10.2019

11 16.10.2019 6.11.2019

12 13.11.2019 4.12.2019

01 11.12.2019 3.1.2020

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 215 285 202 259 104 000

cover page 3 215 285 202 259 95 000

cover page 2 215 285 202 259 99 000

1/1 4c inside 215 285 202 259 95 000

1/2 4c

cross format 215 140 202 127 53 000

height format 105 285 99 259 53 000

1/3 4c c

cross format 215 96 202 83 37 000

height format 71 285 64 259 37 000

1/4 4c c

cross format 215 74 202 61 30 000

height format 54 285 47 259 30 000

1/4 classic* 105 140 99 127 30 000

Type of print: offset; paper 52 g SC; Binding: V1; Page size before cutting: 225 x 295, 
after cutting: 215 x 285, layout: 202 x 259 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
* upon preliminary agreement with the editorial office; ** an extra 5 mm needs to be 
added for bleed advert format/formát na spad, distance of the text from the trimming 
4 mm. Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + film 
(folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

contact: 
Michaela Melicharová – Traffic manager Chvilka pro tebe, Rytmus života, Pestrý svět, 
Napsáno životem, Čas na lásku, specials for kids, Retro,  
Čas pro hvězdy; tel.: +420 225 008 380, fax: +420 225 008 379,  
e-mail: michaela.melicharova@mafra.cz

Technical data

40
Týdeník televize
Tv Max
TV Revue
TV Plus 14

TV guide

Target group: women aged 45+
frequency: monthly
ISSUE DAY: Wednesday
issue size: 40 pages
cover price: CZK 20
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Týdeník televize
A traditional TV guide whose history dates back 
to 1965. Every week in a new, modern look, it 
provides a clear and detailed television listing 
for the next week. A number of tips and teasers 
serve for better reader‘s orientation in broadcast 
of 82 television stations.

TV guide

Thematic supplements Tailor made 
supplements

advert formats Schedule 2019

Technical data
Type of print: offset; Paper: cover – 115 g KL, inside – 53 g LWU matt; Binding: V1; Page 
size before cutting: 225 x 295, after cutting: 215 x 285, layout: 187 x 248 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
* upon preliminary agreement with the editorial office; ** an extra 5 mm needs to be 
added for bleed advert format/formát na spad, distance of the text from the trimming 
4 mm. Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + film 
(folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

Adverts in the editorial section TV tips Adverts in the 
TV guide section

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 215 285 187 248 180 000 

cover page 3 215 285 187 248 155 000

cover page 2 215 285 187 248 165 000

2/1 4c 430 285 235 000

1/1 4c inside 215 285 187 248 120 000

1/2 4c

cross format 215 140 187 122 80 500

height format 105 285 92 248 80 500

Junior page 137 194 124 170 110 000

1/3 4c 

cross format 215 92 187 80 69 500

height format 71 285 58 248 69 500

1/4 4c

cross format 215 68 187 58 60 500

height format 55 285 42 248 60 500

1/4 classic 106 140 92 121 60 500

1/6 4c 58 122 37 000

box in TV tips* width 96 48 42 000

box in TV tips* height 46 100 42 000

box in TV tips* classic 46 48 24 500

box in TV show guide* 47 27 24 500

Regular Columns
Culinarium, Travel, Health

Issue Closing date Issue date

01 4.12.2018 21.12.2018

02 11.12.2018 31.12.2018

03 18.12.2018 8.1.2019

04 21.12.2018 15.1.2019

05 8.1.2019 22.1.2019

06 15.1.2019 29.1.2019

07 22.1.2019 5.2.2019

08 29.1.2019 12.2.2019

09 5.2.2019 19.2.2019

10 12.2.2019 26.2.2019

11 19.2.2019 5.3.2019

12 26.2.2019 12.3.2019

13 5.3.2019 19.3.2019

14 12.3.2019 26.3.2019

15 19.3.2019 2.4.2019

16 26.3.2019 9.4.2019

17 2.4.2019 16.4.2019

18 9.4.2019 23.4.2019

19 16.4.2019 30.4.2019

20 23.4.2019 7.5.2019

21 30.4.2019 14.5.2019

22 7.5.2019 21.5.2019

23 14.5.2019 28.5.2019

24 21.5.2019 4.6.2019

25 28.5.2019 11.6.2019

26 4.6.2019 18.6.2019

27 11.6.2019 25.6.2019

Issue Closing date Issue date

28 18.6.2019 2.7.2019

29 25.6.2019 9.7.2019

30 2.7.2019 16.7.2019

31 9.7.2019 23.7.2019

32 16.7.2019 30.7.2019

33 23.7.2019 6.8.2019

34 30.7.2019 13.8.2019

35 6.8.2019 20.8.2019

36 13.8.2019 27.8.2019

37 20.8.2019 3.9.2019

38 27.8.2019 10.9.2019

39 3.9.2019 17.9.2019

40 10.9.2019 24.9.2019

41 17.9.2019 1.10.2019

42 24.9.2019 8.10.2019

43 1.10.2019 15.10.2019

44 8.10.2019 22.10.2019

45 15.10.2019 29.10.2019

46 22.10.2019 5.11.2019

47 29.10.2019 12.11.2019

48 5.11.2019 19.11.2019

49 12.11.2019 26.11.2019

50 19.11.2019 2.12.2019

51-52 22.11.2019 6.12.2019

01 3.12.2019 20.12.2019

02 10.12.2019 30.12.2019

contact: 
Michaela Skřivánková – Traffic manager, Týdeník Televize,
TV Revue, TV Max, TV Plus14, Prima vychytávky; 
tel.: +420 225 008 640, fax: +420 225 008 379, 
e-mail: michaela.skrivankova@mafra.cz

41

Target group: everyone aged 30–59
frequency: weekly
ISSUE DAY: Tuesday
issue size: 72 + 4 pages
Average print run: 67 000 copies
Readership: 104 000
cover price: CZK 22

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018
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tV max
The best-selling magazine on the market. A 
modern, successful and dynamic television 
bi-weekly offering a pleasant format, 124 
pages of information about news from the 
world of television and film, in particular from 
abroad, the 44 most important channels, and 
15 detailed TV tips every day. It also features 
competitions with valuable prizes.

TV guide

advert formats Schedule 2019

Technical data
Type of print: offset; Paper: cover – 115 g KL, inside – 52 g SC matt; Binding: V1; Page size before cutting: 190 x 245, after cutting: 180 x 235, layout: 166 x 208 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
* upon preliminary agreement with the editorial office; ** an extra 5 mm needs to be added for bleed advert format/formát na spad, distance of the text from the 
trimming 4 mm. Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

TV tips

Non-standard customised adverts

Adverts in the TV 
guide section

Issue Closing date Issue date

01 6.12.2018 21.12.2018

02 21.12.2018 7.1.2019

03 8.1.2019 21.1.2019

04 22.1.2019 4.2.2019

05 5.2.2019 18.2.2019

06 19.2.2019 4.3.2019

07 5.3.2019 18.3.2019

08 19.3.2019 1.4.2019

09 2.4.2019 15.4.2019

10 16.4.2019 29.4.2019

11 30.4.2019 13.5.2019

12 14.5.2019 27.5.2019

13 28.5.2019 10.6.2019

14 11.6.2019 24.6.2019

15 25.6.2019 8.7.2019

16 9.7.2019 22.7.2019

Issue Closing date Issue date

15 25.6.2019 8.7.2019

16 9.7.2019 22.7.2019

17 23.7.2019 5.8.2019

18 6.8.2019 19.8.2019

19 20.8.2019 2.9.2019

20 3.9.2019 16.9.2019

21 17.9.2019 30.9.2019

22 1.10.2019 14.10.2019

23 15.10.2019 29.10.2019

24 29.10.2019 11.11.2019

25 12.11.2019 25.11.2019

26 26.11.2019 9.12.2019

27 6.12.2019 20.12.2019

contact: 
Michaela Skřivánková – Traffic manager, Týdeník Televize,
TV Revue, TV Max, TV Plus14, Prima vychytávky; 
tel.: +420 225 008 640, fax: +420 225 008 379, 
e-mail: michaela.skrivankova@mafra.cz

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 180 235 166 208 244 000

cover page 3 180 235 166 208 226 000

cover page 2 180 235 166 208 231 000

2/1 4c 360 235 371 000

1/1 4c inside 180 235 166 208 226 000

1/2 4c

cross format 180 117 166 107 124 000

height format 88 235 81 208 124 000

Junior page 116 148 109 138 199 000

1/3 4c 

cross format 180 78 166 68 98 000

height format 60 235 53 208 98 000

1/4 4c

cross format 180 59 166 49 88 000

height format 45 235 38 208 88 000

1/4 classic* 88 116 81 107 88 000

1/6 4c 53 102 57 000

box in TV tips* 54 69 47 000

box in TV show guide* 41 26 47 000

43

Thematic supplements Tailor made 
supplements

Target group: everyone aged 20–39
frequency: bi-weekly
ISSUE DAY: Monday
issue size: 120 + 4 pages
Average print run: 357 000 copies
Readership: 440 000
cover price: CZK 15,90

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018
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tV revue
TV Revue, it is especially a clear guide for 
the 49 most popular television channels and 
the most comprehensive offer of all Czech 
television stations. In addition it is quality 
reading about television backstage, fun and  
a lot of useful tips as well.

TV guide

advert formats Schedule 2019

Technical data
Type of print: offset; Paper: cover – 100 g KL, inside – 52 g SC matt; Binding: V1; Page size before cutting: 205 x 235, after cutting: 195 x 225, layout: 182 x 199 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
* upon preliminary agreement with the editorial office; ** an extra 5 mm needs to be added for bleed advert format/formát na spad, distance of the text from the 
trimming 4 mm. Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

Adverts in the 
TV guide section TV tips

Issue Closing date Issue date

01 14.12.2018 28.12.2018

02 21.12.2018 14.1.2019

03 15.1.2019 28.1.2019

04 29.1.2019 11.2.2019

05 12.2.2019 25.2.2019

06 26.2.2019 11.3.2019

07 12.3.2019 25.3.2019

08 26.3.2019 8.4.2019

09 9.4.2019 23.4.2019

10 23.4.2019 6.5.2019

11 7.5.2019 20.5.2019

12 21.5.2019 3.6.2019

13 4.6.2019 17.6.2019

14 18.6.2019 1.7.2019

Issue Closing date Issue date

15 2.7.2019 15.7.2019

16 16.7.2019 29.7.2019

17 30.7.2019 12.8.2019

18 13.8.2019 26.8.2019

19 27.8.2019 9.9.2019

20 10.9.2019 23.9.2019

21 24.9.2019 7.10.2019

22 8.10.2019 21.10.2019

23 22.10.2019 4.11.2019

24 5.11.2019 18.11.2019

25 19.11.2019 2.12.2019

26 29.11.2019 13.12.2019

27 6.12.2019 27.12.2019

contact: 
Michaela Skřivánková – Traffic manager, Týdeník Televize,
TV Revue, TV Max, TV Plus14, Prima vychytávky; 
tel.: +420 225 008 640, fax: +420 225 008 379, 
e-mail: michaela.skrivankova@mafra.cz

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 195 225 182 199 179 000

cover page 3 195 225 182 199 147 000

cover page 2 195 225 182 199 158 000

2/1 4c 390 225 221 000

1/1 4c inside 195 225 182 199 137 000

1/2 4c

cross format 195 110 182 101 79 000

height format 95 225 87 199 79 000

Junior page 130 150 122 141 110 000

1/3 4c 

cross format 195 75 182 66 56 000

height format 66 225 58 199 56 000

1/4 4c

cross format 195 56 182 48 46 000

height format 48 225 40 199 46 000

1/4 classic* 95 110 87 101 46 000

1/6 4c 58 98 30 000

box in TV tips* 89 111 33 000

box in TV tips* 43 84 28 000

box in TV show guide* 44 26 23 000

45

Thematic supplements Tailor made 
supplements

Target group: everyone aged 25–43
frequency: bi-weekly
ISSUE DAY: Monday
issue size: 104 + 4 pages
Average print run: 97 000 copies
Readership: 84 000
cover price: CZK 13,90

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018
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TV PLUS14
TV Plus14 is a TV guide which 
provides on 48 pages all the 
important information about 
current broadcasting, favorite 
shows and offers riddles about 
television.

TV guide

48
Napsáno životem
čas na lásku
Příběhy plné života
Chvilka napětí

storyadvert formats

Schedule 2019

Type of print: offset; Paper: 52 g SC; Binding: V1; Page size before cutting: 210 x 275, 
after cutting: 200 x 265, layout: 180 x 240 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
* upon preliminary agreement with the editorial office; ** an extra 5 mm needs to be 
added for bleed advert format/formát na spad, distance of the text from the trimming 
4 mm. Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + film 
(folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

contact: 
Michaela Skřivánková – Traffic manager, Týdeník Televize, TV Revue, TV Max, TV Plus14, 
Prima vychytávky; tel.: +420 225 008 640, fax: +420 225 008 379, 
e-mail: michaela.skrivankova@mafra.cz

Technical data

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 200 265 180 240 123 000 

cover page 3 200 265 180 240 101 000 

cover page 2 200 265 180 240 107 000

2/1 4c 400 265 182 000

1/1 4c inside 200 265 180 240 101 000

1/2 4c

cross format 200 130 180 120 63 000

height format 98 265 88 240 63 000

Junior page 129 200 119 192 80 000

1/3 4c 

cross format 200 90 180 80 45 000

height format 68 265 58 240 45 000

1/4 4c

1/4 classic* 98,5 130 88 120 34 000

Atypical size 129 125 34 000

1/6 4c 58 118 24 000

in TV tips box 123 53 26 000

in TV tips box 60 53 19 500

in TV show guide box 45 25 14 500

Issue Closing date Issue date

01 14.12.2018 28.12.2018

02 21.12.2018 14.1.2019

03 15.1.2019 28.1.2019

04 29.1.2019 11.2.2019

05 12.2.2019 25.2.2019

06 26.2.2019 11.3.2019

07 12.3.2019 25.3.2019

08 26.3.2019 8.4.2019

09 9.4.2019 23.4.2019

10 23.4.2019 6.5.2019

11 7.5.2019 20.5.2019

12 21.5.2019 3.6.2019

13 4.6.2019 17.6.2019

14 18.6.2019 1.7.2019

Issue Closing date Issue date

15 2.7.2019 15.7.2019

16 16.7.2019 29.7.2019

17 30.7.2019 12.8.2019

18 13.8.2019 26.8.2019

19 27.8.2019 9.9.2019

20 10.9.2019 23.9.2019

21 24.9.2019 7.10.2019

22 8.10.2019 21.10.2019

23 22.10.2019 4.11.2019

24 5.11.2019 18.11.2019

25 19.11.2019 2.12.2019

26 29.11.2019 13.12.2019

01 6.12.2019 27.12.2019

Target group: everyone aged 30–59
frequency: bi-weekly
ISSUE DAY: Monday
issue size: 56 pages
Average print run: 97 000 copies
Readership: 67 000
cover price: CZK 9,90

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018
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NAPSÁNO ŽIVOTEM
A magazine full of real people’s stories. Inside you 
will find touching, cheerful, dramatic and sometimes 
shocking or sad – but always true – stories, just as 
life itself wrote them.

story

advert formats

Schedule 2019

Specials of napsáno životem 2019

PESTRÉ OSUDY

TAJEMNÉ PŘÍBĚHY

PRAVDIVÉ PŘÍBĚHY

Technical data
Number of pagys: 32 + 4, Type of print: offset; Paper: Cover - 80 g LWC, inside - 45 g 
newspaper; Binding: V1; Page size before cutting: 215 x 290, after cutting: 205 x 280, 
layout: 185 x 252 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed advert format/formát na spad, distance 
of the text from the trimming 4 mm. Stitching in, insertion, gluing 2.30 CZK/1 piece; 
Stitching in, insertion, gluing + film (folie) 3.30 CZK/1 piece; Grammage over 80 g 
individual costing

contact: 
Michaela Melicharová – Traffic manager Chvilka pro tebe, Rytmus života, Pestrý svět, 
Napsáno životem, Čas na lásku, specials for kids, Retro, Čas pro hvězdy; tel.: +420 225 
008 380, fax: +420 225 008 379, e-mail: michaela.melicharova@mafra.cz

Issue Closing date Issue date

01 20.12.2018 4.1.2019

02 3.1.2019 18.1.2019

03 17.1.2019 1.2.2019

04 31.1.2019 15.2.2019

05 14.2.2019 1.3.2019

06 28.2.2019 15.3.2019

07 14.3.2019 29.3.2019

08 28.3.2019 12.4.2019

09 11.4.2019 26.4.2019

10 25.4.2019 10.5.2019

11 9.5.2019 24.5.2019

12 23.5.2019 7.6.2019

13 6.6.2019 21.6.2019

14 20.6.2019 4.7.2019

Issue Closing date Issue date

01 26.2.2019 19.3.2019

02 28.5.2019 18.6.2019

03 27.8.2019 17.9.2019

04 26.11.2019 17.12.2019

Issue Closing date Issue date

01 19.12.2018 9.1.2019

02 30.1.2019 20.2.2019

03 20.3.2019 10.4.2019

04 30.4.2019 22.5.2019

05 19.6.2019 10.7.2019

06 31.7.2019 21.8.2019

07 18.9.2019 9.10.2019

08 6.11.2019 27.11.2019

Name Closing date Issue date

Nejlepší příb.1 2.4.2019 24.4.2019

Letní příběhy 1 14.5.2019 4.6.2019

Nejlepší příb.2 20.8.2019 10.9.2019

Issue Closing date Issue date

15 4.7.2019 19.7.2019

16 18.7.2019 2.8.2019

17 1.8.2019 16.8.2019

18 15.8.2019 30.8.2019

19 29.8.2019 13.9.2019

20 12.9.2019 27.9.2019

21 26.9.2019 11.10.2019

22 10.10.2019 25.10.2019

23 24.10.2019 8.11.2019

24 7.11.2019 22.11.2019

25 21.11.2019 6.12.2019

26 5.12.2019 20.12.2019

01 19.12.2019 3.1.2020

Specials of Napsáno životem

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 205 280 185 252 88 000

cover page 3+2 205 280 185 252 66 000

1/1 4c inside 205 280 185 252 59 000

1/2 4c

cross format 205 137 185 126 32 000

height format 100 280 92 252 32 000

Junior page 137 205 126 185 37 000

1/3 4c 

cross format 205 90 185 84 24 000

height format 65 280 61 252 24 000

1/4 4c

cross format 205 67 185 63 16 000

height format 48 280 45 252 16 000

1/4 classic* 122 137 16 000
 KRIMI PŘÍBĚHY

Issue Closing date Issue date

01 2.1.2019 22.1.2019

02 10.9.2019 1.10.2019

49

Target group: everyone aged 25–59
frequency: bi-weekly
ISSUE DAY: Thursday
issue size: 32 + 4 pages
Average print run: 55 000 copies
Readership: 174 000
cover price: CZK 20

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018

Issue Closing date Issue date

01 6.3.2019 27.3.2019

02 5.6.2019 26.6.2019

03 4.9.2019 25.9.2019

04 27.11.2019 20.12.2019



50 51casopisy.mafra.cz

51

ČAS NA 
LÁSKU

Příběhy
plné života

Do you love romantic stories full 
of love, desire, passion, emotion, 
fateful encounters and unexpected 
twists, but almost always with  
a happy end? Then this magazine is 
the one you are looking for.

The magazine brings to its 
readers an optimism and life 
courage based on real stories and 
experiences. Except interesting 
human destinies, it offers desired 
sections, which will be evaluated 
by every woman – practical home 
and household advices, recipes 
and travel tips.

advert formats

advert formats

Schedule 2019

Schedule 2019
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Dívám se v počítači na foto-
grafie, které jsem udělala 
dnes od poledne. Zuzanka 
na nich ob jímá retrívra 

s vesele vyplazeným jazykem a já stále 
slyším její radostný dětský smích. 

„Mami, podívej, Karo se na mě směje! 
Rychle nás vyfoť!“ 

Mačkala jsem spoušť foťáku jako 
o závod a radovala se z jejího smíchu, 
radosti a bezprostřednosti.

Zuzanka má čtyři a půl roku. Narodi-
la se postižená Downovým syndromem. 
Přesto je to můj největší poklad a život 
bez ní si už nedokážu představit. 

V prvním trimestru mi lékař oznámil, 
že má podezření, že moje dítě nebude 
úplně v pořádku. Odeslal mě na další 
vyšetření. Odběr plodové vody toto 
podezření potvrdil. Lékaři mi doporu-
čovali těhotenství ukončit, ale já jsem se 
rozhodla jinak. 

„Co když je dítě zdravé? Na internetu 
jsem četla příběhy mnoha maminek, 
kterým vyšly špatné testy, a dítě se nako-
nec narodilo v pořádku,“ uvažovala jsem. 

Celý život jsem snila o tom, že jed-
nou budu mít šťastnou rodinu a spoustu 
dětí, ale osud to zařídil jinak. Bylo mi 
téměř čtyřicet let, žila jsem sama, ale po 
dítěti jsem silně toužila. Muž, se kterým 
jsem otěhotněla, o dítěti nevěděl a ani se 
to neměl nikdy dozvědět.

K potratu mě přemlouvali všichni 
moji přátelé i rodina. Varovali mě, že 
to budu mít těžké jako matka samo-
živitelka se zdravým dítětem, natož 
s postiženým. Byly dny, kdy jsem byla 
přesvědčená, že to vzdám, ale pak jsem 
zase v sobě našla sílu. Moc času jsem 
však na přemýšlení neměla. Stále jsem 
si uvědomovala, že je to možná moje 
poslední šance být matkou. 

Porod nebyl těžký, a když mi sestra 
položila holčičku na prsa, bála jsem 
se na ni pohlédnout. Bála jsem se, že 
uvidím nějakou zrůdičku s šikmýma 
očima a velkou hlavou. Když se ale ten 
tvoreček rozkřičel, přivinula jsem ho 
instinktivně k sobě a už jsem ho ne-
chtěla pustit. Spatřila jsem dítě, krásné 
dítě, které se nijak nelišilo od ostatních 
dětí. Pravda, měla obličejík červený jako 

rajčátko a spoustu vrásek, placatý široký 
nosík a opuchlé oči, ale sestřičky říkaly, 
že všechny čerstvě narozené děti jsou 
takové a že to po pár hodinách zmizí. 
Pro mě ale byla Zuzanka nejkrásnější 
holčička na světě. Oddychla jsem si, že 
se lékaři přece jen v diagnóze mýlili.

Nemýlili, ale naštěstí se ukázalo, že 
Zuzančino postižení je lehčího 
rázu a hlavně že nemá vro-
zenou srdeční vadu, častý 
problém dětí s Downovým 
syndromem. V prvních měsí-
cích byla často nemocná, když 
povyrostla, nejvíce ji trápily 
záněty středního ucha, ale to se 
stává i jinak zdravým dětem.

Časem si všichni zvykli na 
to, že Zuzanka pracuje a myslí 
trochu pomaleji než děti mých 
známých. Mnohem později se začala 
přetáčet z bříška na záda, později seděla 
a chodit začala téměř až ve dvou letech. 
Ve třech letech ještě neuměla mluvit. 
Většině toho, co mi Zuzanka chtěla 

říct, jsem rozuměla, ale čím dál častěji 
se stávalo, že mě Zuzka brala za ruku, 
někam mě vedla, přitom poskakovala 
a otevírala naprázdno pusinku jako 
ryba, ale nedokázala nic říct. V takových 
chvílích jsem cítila bezmoc a chtělo se 
mi brečet, proto jsem s ní začala chodit 
na logopedii. 

Návštěvy za nějaký čas opravdu při-
nesly první úspěchy. Konečně jsem z úst 
své holčičky uslyšela to dlouho očekáva-
né slůvko: „Mami.“

Po čase mi logopedka navrhla, že by 
Zuzanka mohla vyzkoušet i další způ-
soby rehabilitace, které by jí usnadnily 
začlenění do normální společnosti. 

„Slyšela jste někdy o hipoterapii?“ 
zeptala se mě jednou, když Zuzance 
skončila hodina. 

„Ano, je to terapie postavená na 
kontaktu s koňmi,“ přikývla 
jsem. „Myslela jsem ale, že je 
to vhodné pro děti, které mají 
pohybové problémy, například 
po obrně.“

„Nejen,“ vysvětlila 
mi, „koně pomáhají hlavně 
s pohybovým hendikepem, 
ale i v komunikaci. Cvičí na 
nich děti autistické, ale i děti 
s Downovým syndromem. 
Dám vám kontakt na stáj, kde 

se hipoterapii věnují. Uvidíte, že se to 
bude Zuzance líbit.“

Z hipoterapie nakonec nic nebylo. 
Když Zuzanka uviděla velká zvířata, 
okamžitě se rozplakala. Jela jsem tam 

s ní ještě několikrát, ale nikdy se nedala 
přemluvit, aby na koníky byť jen sáhla. 
Škoda. Tehdy mi jedna slečna ze stájí 
doporučila, abychom to zkusili se psem.

„Se psem?“ divila jsem se. 
„Ano, moje kamarádka se věnuje 

canisterapii. Se svým speciálně vycviče-
ným pejskem jezdí za dětmi do ústavů, 
ony ho hladí, leží na něm. Někdy je to 
zázrak. Třeba dítě, které do sedmi let 
vůbec nepromluvilo, najednou začne na 
psa mluvit.“

Příběhy plné života | 4544 | Příběhy plné života

„A je to bezpečné?“ bála jsem se, aby 
to nedopadlo podobně jako s koňmi. 

„Přece jen pes je zvíře a dítě nemá rozum, 
co když mu nerado ublíží, zatahá za 
ocas nebo uši, pes se lekne, ožene…“

„Nemusíte se bát. Pro canisterapii se 
nehodí každý pes. Pes-terapeut musí být 
od malička zvyklý na lidi a musí projít 
speciálním výcvikem. Kamarádka s ním 
jezdí i do domova důchodců, kde pomá-
há starým lidem zahánět smutek.

A tak jsme se tam se Zuzankou vy-
pravily. Přijely jsme ke krásnému domu. 
V zahradě už bylo asi pět dětí. Hrály si 
a vypadaly moc spokojeně. Mezi nimi se 
 proháněl krásný retrívr.

„Vy jste paní Novotná a ty jsi určitě 
Zuzanka,“ šla nám naproti mladá, sym-
patická dívka. „Já jsem Katka a tohle 

Psy jsem měla 
vždycky ráda, 
ale nikdy by mě 
nenapadlo, jací 
to mohou být 
pomocníci pro děti.

tlapkami
Terapeut se čtyřmi

je náš Karo. Karo, pojď se představit,“ 
zavolala na psa. 

Pes se okamžitě odtrhl od skupinky 
dětí a přiběhl k nám. Poslušně se posadil 
vedle své paničky. S vyplazeným jazy-
kem a vrtícím ocasem vypadal, jako by 
se smál. S obavami jsem se podívala na 
Zuzanku, ale ta se usmívala. 

První den Zuzka děti a psa jenom po-
zorovala z bezpečné vzdálenosti usazená 
na mém klíně. Dobré znamení bylo, že 
se nebála, ani když k nám Karo vesele 
přiběhl. Jakýsi starší chlapec, který dost 
kulhal, si všiml, že pejsek nemá v misce 
vodu. Hned mu ji došel natočit k za-
hradní hadici. 

Katka pro děti vymýšlela různé hry, 
do kterých se samozřejmě zapojoval 
Karo. Nebylo to jen honění po zahradě, 

ale děti se učily poznávat barvy, tvary… 
Nakonec si všichni i s Karem lehli do 
trávy. Děti se s ním mazlily a Karo se 
z dovádivého pejska stal opatrným a po-
zorným kamarádem, který nechal děti, 
ať ho hladí, a jenom je jemně očichával.

„Zuzanko, pojď si také pohladit Kara. 
On na to čeká, bude moc rád,“ pravila 
Katka a vzala Zuzku za ruku. 

Zuzanka pokývala hlavou a poslušně 
se nechala odvést ke Karovi. Po chvíli 
se Katčiny ruky pustila a opatrně sama 
Kara pohladila. 

Sledovala jsem pokroky, které 
krůček po krůčku a týden po 
týdnu Zuzka dělala díky Karovi. 

Stávala se z ní veselá, sebevědomá hol-
čička, která mnohem snadněji navazuje 
kontakty s ostatními dětmi, a zlepšilo se 
i její mluvení. Pes je skutečně nejlepším 
přítelem člověka, naší Zuzanky určitě. 
Výsledky tohoto přátelství vidím na 
dcerce každý den. A pomalu přemýšlím 
nad tím, jestli si nějakého toho chlupáče 
nepořídíme také domů. ✿

Že se Zuzanka nevyvíjí jako ostatní děti, tušila Magda (44)  
už od počátku. Mohl za to osud? Na otázky nebyl čas. 
Nejdůležitější bylo přijít na to, jak dcerce usnadnit život.

Zuzanka 
se koní 
bála, 

proto jsem 
nevěřila, že 
to se psem 
bude lepší. můj příběh
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Známe se už hodně dlouho. 
S Petrem jsme se potkali na 
horách, kde jsme oba trávili 
vysněný týden volna v krás­

ném hotelu našich nejvyšších hor, v Kr­
konoších. Vešla jsem tenkrát do pivnice 
hotelu a už tehdy mě mělo varovat, že 
ten vysoký muž s tmavýma očima nesedí 
u stolu s půllitrem piva. Jeho urostlá 
postava se vyjímala na malé židličce 
a jeho krásné oči tupě zíraly na světélka 
toho zpropadeného stroje, kterým není 
nic jiného než hrací automat. Jenže lásce 
neporučíš a já jsem se i tak do něj zami­
lovala na první pohled.

Tak jako později neviděl a neslyšel on, 
tehdy jsem si nechtěla připustit já, že by 
pár drobných naházených do hracího 
automatu mohlo natolik ovlivnit náš 
budoucí život.

Prožili jsme nádherný týden v Peci 
pod Sněžkou a po návratu domů jsme 
oba usoudili, že chceme být spolu.

Začali jsme spolu žít a po půl roce 
mě Petr požádal o ruku. Byla jsem na­
prosto šťastná. Vše fungovalo tak, jak má, 
byli jsme skvělý pár. Jediné, co vrha lo 
zpočátku velmi nenápadný stín na naše 
štěstí, bylo to, že se Petr každý den po 
práci musel zastavit v místní herně.

„Každý chlap si rád zajde se svými ka­
marády po práci na pivko. To je normál­
ní,“ oznamoval vždy po příchodu domů.

Nejdříve trávil na pivě, jak mi tvrdil, 
půl hodiny, poté se vracel stále později 
a později. V duchu jsem si říkala: „Po­
třebuje probrat své problémy s ostatními. 

Nejsem žádná semetri­
ka a nebudu ho hlídat 
na každém kroku.“ 
Ale po pár měsících 
jsem si všimla, že je 
jeho výplata stále 
menší a menší.

„Šéf mi nedal 
odměny a sebral mi 
i osobní ohodnoce­
ní. Jsem na základu 
a z toho se nedá skoro 
žít,“ odsekl. Vymýšlel 
si a já jsem si nechtěla 
připustit tu strašlivou 
myšlenku, která ve mně klíčila. Myš­
lenku, že by házel všechny peníze do 
automatů a ještě mi lhal. Raději jsem to 
tedy vypustila.

A právě tehdy nastal v mém živo­
tě první zlom. Věděla jsem, že se na 
manželovy peníze nemohu spoléhat. 
Petr chodil stále častěji domů až k ránu. 
Nikdy sice nebyl opilý, ale stále častěji 
se choval velmi divně. Měla jsem pocit, 
že mám doma člověka, který trpí manio­
depresivní psychózou. Jeho nálada se 
během několika málo hodin dokázala 
změnit z totálního depresivního stavu 

ve stav radosti, kdy se cítil pomalu jako 
pán tvorstva. Až později jsem zjistila, že 
všechno záleželo jenom na tom, jestli 
zrovna hru na automatech vyhrál, nebo, 
což se stávalo častěji, prohrál.

„Máme konečně balík peněz,“ jásal 
a dal mi pár tisícovek na stůl. Bohužel se 
u nás žádné finance nikdy moc neohřá­
ly. Všechny vyhrané peníze zase mizely 
v těch zpropadených bednách. Vůbec 
mu nedocházelo, že i když jeden den vy­
hrál, hned druhý den nato vrátil všechny 
peníze zase do automatu a ještě na tom 
prodělal. Milovala jsem ho, je přirozené, 
že jsem se o něj bála. Ale jak jsem brzy 
pochopila, v tomto případě byla láska 
strašně málo.

„Ty máš ten automat snad radši než 
mě?!“ zachovala jsem se jako zoufalá 
a hloupá hysterka.

„Tak na tohle ti nebudu odpovídat. 
Copak se dá láska k tobě měřit s ná­
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Lea (49) si myslela, že má její 
muž vše pod kontrolou. Pak 
k nim ale přišli exekutoři.

vštěvou herny? Nechceš si to trošku v té 
hlavě srovnat?“ odpověděl s klidem.

Dnes už vím, že v té době se nedalo 
dělat nic. Petr propadl závislosti a mně 
nezbývalo než se mu snažit pomoct. 
Jeho noční pochody od herny k herně, 
kde svítí světýlka, ho natolik lákala, že 
dočista zapomněl na rodinu. Nic mu 
neříkalo ani moje objetí, nechtěl se bavit, 
začal špatně spát. A co já? Měla jsem ho 
přece ráda.

„Zítra vyhraju, neboj,“ ujišťoval mě 
často po příchodu domů. 

Měla jsem pocit, že celé noci vedle 
mě nespí. Mluvil ze spaní. Později mi 

řekl, že vidí stále ty otáčející se válce 
s barevnými obrázky. Když poprvé vy­
křikl ze spaní, lekla jsem se. Snažila jsem 
se mu být oporou. Už jsem ani od něj 
nic nechtěla. Vlastně ano. Mým jediným 
přáním bylo, aby pochopil a přiznal, že 
je nemocný a musí se jít léčit. 

Největší šok přišel, když u našich 
dveří zazvonil exekutor. „Váš 
muž dluží čtyři sta padesát 

tisíc, které nesplácí ani po několika vý­
zvách, a proto jsme nuceni zabavit vám 
majetek,“ oznamoval pán v kvádru a za 
ním stáli další dva muži. Sedla jsem si 

na židli a jen hloupě koukala před sebe. 
Nemohla jsem ani brečet. Jenom jsem 
stále šeptala: 

„Co budeme dělat? Co budeme dělat?“
A tehdy nastal druhý zlom v mém 

životě. Byla jsem jeho manželka, a tím 
pádem jsme měli společné jmění. 
Veškeré dluhy se tedy vztahovaly nejen 
na manžela, ale samozřejmě i na mě. 
Sebrali nám skoro všechno, krom toho 
nám obestavěli platy. Vybrala jsem sta­
vební spoření a zbytek dluhu doplatila 
ze svého. Žádost o rozvod však na sebe 
nenechala čekat dlouho. Petra jsem 
postavila už před hotovou věc.

Doufala jsem, že alespoň to ho donu­
tí připustit si, že je závislý, ale byla jsem 
naivní. Nezabralo ani tohle.

Rozvedli nás rychle, neměli jsme 
se vlastně ani oč dohadovat. Ne­
chala jsem manžela v prázdném 

domě a sama jsem se odstěhovala do 
malé garsonky. Papírově jsem sice byla 
od muže, který trpěl závislostí, odlou­
čená, ale srdce mě stále vedlo k němu. 
Dluhy si dělal jako na běžícím pásu, ale 
i tak stále ještě chodil do práce. Plat měl 
stále obestavěný, z domu, který obýval, 

zbyly jen holé zdi. To, co neodnesli exe­
kutoři, nakonec sám prodal.

Poslední rána přišla s vymahači dluhů 
od ruských mafiánů. Tehdy ho natolik 
zbili, že málem přišel o život. Nevím, 
nebyla jsem u toho, ale snad nad ním stál 
anděl strážný, protože až tehdy si Petr 
uvědomil, že je nemocný. A šel se léčit.

„Pokud odtud odejdeš, už nikdy mě 
neuvidíš,“ oznamovala jsem mu skuteč­
nost, která mi nešla od srdce.

Tehdy pracoval rozum. Dodnes ob­
divuju všechny terapeuty a lékaře, kteří 
s ním dokázali pracovat a hlavně mu 
pomoct. Petr vydržel v Bohnicích skoro 
půl roku a poté docházel na terapie 
ambulantně. Vzala jsem ho k sobě do 
garsonky. Byl unavený a měl výčitky svě­
domí. Přišel o všechno a málem i o život. 
Jsme už jenom partneři – přátelé. Chci 
mu věřit, že už se nikdy ke gamblerství 
nevrátí, ale ten malý červíček mi stále 
vrtá v hlavě. ✿

Byli jsme už sice 
rozvedení, ale měla jsem 
ho pořád ráda a záleželo 
mi na tom, aby začal 
zase žít normálně. 

Dnes si uvědomuji, že už 
když jsem Petra spatřila 
úplně poprvé, seděl 
u hracího automatu. 
Mělo mě to varovat!

 Nikomu bych 
 nepřála zažít, jaké 
 to je, když u vás 
 znenadání zazvoní 
 vymahači dluhů. 

Prohrál náš život
v automatech
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Chvilka
napětí
The magazine draws on its 
readers´ letters in which people 
describe their encounters with 
mystery, horror, supernatural, and 
unexplained mysteries that are 
complemented by stories of old 
police archives.
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Luštění pro děti
Omalovánky moudré sovy

kids
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Readership: 49 000
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Luštění pro děti
A fun magazine for children aged 4 to 8. It is an 
aid to parents to help their children to learn their 
first letters, numbers, skills and logical thinking. 
Word search puzzles, riddles, join the dots.
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Target group: children aged 4–8
frequency: bi-monthly
issue size: 32 + 4 pages
cover price: CZK 29,90
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64
home & deco
TINA BYDLÍME

66
hobby
Prima vychytávky

68
crosswords
CHVILKA PRO LUŠTĚNÍ
Rytmus života Číselné křížovky
CHVILKA PRO RELAX

interest
kids

Omalovánky
moudré sovy
A magazine designed for children aged 3-5 years 
is full of not only paintings, but preschoolers can 
also try writing the first letters.

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 210 280 200 270 53 000

1/1 4c inside 210 280 200 270 37 000

1/2 4c

cross format 210 139 200 130 28 000

height format 104 280 99 270 28 000

Issue Closing date Issue date

01 12.12.2018 4.1.2019

02 6.2.2019 1.3.2019

03 10.4.2019 3.5.2019

04 12.6.2019 4.7.2019

Issue Closing date Issue date

05 14.8.2019 6.9.2019

06 9.10.2019 1.11.2019

01 11.12.2019 3.1.2020

Target group: children aged 3–5
frequency: bi-monthly
issue size: 16 + 4 pages
cover price: CZK 19,90
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Chuťovka
The magazine Chuťovka (Snack) affects your 
senses. It knows that food is one of the most 
enjoyable things in life and need to be savoured. 
Chuťovka is about inspiration and passion. It is full 
of tested recipes, tips and beautiful photographs. 
It is both traditional and global.

interest – cooking

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018 
in reference to Žena a život

Special supplements

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

1/1 4c inside 200 270 169 234 199 000

1/2 4c

cross format 200 132 169 113 135 000

advert formats

SHEDULE 2019

Technical data

Issue Closing date Issue date Supplements

01 17.5.2019 12.6.2019 Chuťovka

02 18.10.2019 13.11.2019 Chuťovka Vánoce

Number of pages: 48 + 4; type of print: offset; Paper: cover – 115 g KL, inside  – 60 g 
MFC; Binding: V1; Page size before cutting: 210 x 280, after cutting:  200 x 270, layout: 
169 x 234 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image reso-
lution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming signs 
min. 5 mm, digital print
Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed advert format/formát na spad, distance of 
the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + film (folie) 
3.30 CZK/1 piece; Grammage over 80 g individual costing

contact: Jarmila Tlachová – Traffic manager Žena a život, Můj svět; tel.: +420 225 
008 571, fax: +420 225 008 379, e-mail: jarmila.tlachova@mafra.cz

We know how to 
customise special 
projects for you.

59

Target group: woman aged 25–45
frequency: occasionally
ISSUE DAY: Wednesday  
(together with Žena a život) 
Issue size: 40 + 4 pages
Average print run: 70 000 copies
Readership: 275 000
cover price: CZK 35
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Chvilka v kuchyni
This magazine belongs in the group of titles of 
the successful women’s weekly Chvilka pro tebe. 
It provides a large quantity of recipes directly 
from other readers.

interest – cooking

advert formats

Schedule 2019

Technical data
Number of pagys: 64, Type of print: offset; Paper: 56 g SC; Binding: V1; Page size 
before cutting: 158 x 215, after cutting: 148 x 205, layout: 132 x 185 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed advert format/formát na spad, distance 
of the text from the trimming 4 mm. Stitching in, insertion, gluing 2.30 CZK/1 piece; 
Stitching in, insertion, gluing + film (folie) 3.30 CZK/1 piece; Grammage over 80 g 
individual costing

contact: Tamara Rumlová – Traffic manager Claudia, Claudia speciály, Tina, Tina Byd-
líme, Tina speciály, Chvilka v kuchyni, speciály Chvilky; tel.: +420 225 008 316, fax: +420 
225 008 379, e-mail: tamara.rumlova@mafra.cz

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 148 205 132 185 104 000

cover page 3 148 205 132 185 99 000

cover page 2 148 205 132 185 100 000

2/1 4c 296 205 280 185 168 000

1/1 4c uvnitř 148 205 132 185 95 000

1/2 4c

cross format 148 101 132 93 56 000

height format 72 205 66 185 56 000

1/3 4c 

cross format 148 66 132 62 39 000

height format 47 205 44 185 39 000

1/4 kl 72 101 23 000

1/6 68 74 20 000

1/8 44 93 15 000

Issue Closing date Issue date

01 18.12.2018 2.1.2019

02 22.1.2019 5.2.2019

03 19.2.2019 5.3.2019

04 19.3.2019 2.4.2019

05 23.4.2019 7.5.2019

06 21.5.2019 4.6.2019

07 18.6.2019 2.7.2019

Issue Closing date Issue date

08 23.7.2019 6.8.2019

09 20.8.2019 3.9.2019

10 17.9.2019 1.10.2019

11 22.10.2019 5.11.2019

12 19.11.2019 3.12.2019

01 20.12.2019 7.1.2020

61

Regular Columns
Worldwide, Regional speciality, 
Service for you

Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018

Target group: everyone who likes to cook
frequency: monthly
Issue size: 64 pages
Average print run: 92 000 copies
Readership: 84 000
cover price: CZK 8,90
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Vaříme krok
za krokem
The enjoyable magazine comes out every 
month, and its readers can find recipes for  
a weekday and holiday, for a sweet and savory, 
for a simple and more complicated, but 
ALWAYS depicted step by step.

interest – cooking

advert formats

Schedule 2019

Technical data
Type of print: offset; Paper: cover – 90 g KL, inside – 56 g SC; Binding: V1;Page size 
before cutting: 180 x 290, after cutting: 170 x 280, layout: 154 x 254 mm

materials 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed advert format/formát na spad, distan-
ce of the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + 
film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

Contact:
Tamara Rumlová – Traffic manager Claudia, Claudia speciály, TINA, Tina 
speciály, Chvilka pro luštění, Chvilka v kuchyni, speciály Chvilky; tel.: +420 225 
008 316, fax: +420 225 008 379, e-mail: tamara.rumlova@mafra.cz

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 170 280 154 254 95 000

cover page 3 170 280 154 254 79 000

cover page 2 170 280 154 254 84 000

1/1 4c inside 170 280 154 254 74 000

1/2 4c

cross format 170 137 154 125 49 000

height format 82 280 74 254 49 000

1/3 4c c

cross format 170 90 154 79 33 000

height format 60 280 50 254 33 000

1/8 4c c 81 66 20 000

Issue Closing date Issue date

01 19.12.2018 9.1.2019

02 23.1.2019 13.2.2019

03 20.2.2019 13.3.2019

04 20.3.2019 10.4.2019

05 24.4.2019 15.5.2019

06 22.5.2019 12.6.2019

07 19.6.2019 10.7.2019

Issue Closing date Issue date

08 24.7.2019 14.8.2019

09 21.8.2019 11.9.2019

10 18.9.2019 9.10.2019

11 23.10.2019 13.11.2019

12 13.11.2019 4.12.2019

01 18.12.2019 8.1.2020
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Target group: everyone who likes to cook
frequency: monthly
Issue size: 48 + 4 pages
cover price: CZK 15,90
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Claudia
Recepty & křížovky

Retro
kuchařka

Thematically focused recipes, thirty tried and 
tested dishes, descriptive cooking procedures, 
large crosswords with prizes, simple, fast and 
also more demanding variants.

Magazine is inspired by favorite culinary 
section of social weekly Rytmus života. You 
will find more than 60 recipes here.

interest – cooking

advert formats

advert formats
Schedule 2019

Schedule 2019

Technical data Technical data
Type of print: offset; Paper: 56 g SC; Binding: V1;Page size before cutting: 
215 x 285, after cutting: 205 x 275, layout: 187 x 258 mm

materials 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
* upon preliminary agreement with the editorial office 
** an extra 5 mm needs to be added for bleed advert format/formát na spad, distan-
ce of the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + 
film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

Contact:
Tamara Rumlová – Traffic manager Claudia, Claudia speciály, TINA, Tina 
speciály, Chvilka pro luštění, Chvilka v kuchyni, speciály Chvilky; tel.: +420 225 
008 316, fax: +420 225 008 379, e-mail: tamara.rumlova@mafra.cz

Type of print: offset; Paper: 56 g SC; Binding: V1;Page size before cutting: 
225 x 295, after cutting: 215 x 285, layout: 202 x 259 mm

materials 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting 
in the centre, insertion of fonts must be activated (do not use TrueType fonts), 
min. image resolution 300 dpi, CMYK colour template, without ICC profiles, 
indentation of trimming signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed advert format/formát na spad, 
distance of the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing 
+ film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

Contact:
Michaela Melicharová – Traffic manager Chvilka pro tebe, Rytmus života, Pestrý 
svět, Napsáno životem, Čas na lásku, specials for kids, Retro, Čas pro hvězdy; tel.: 
+420 225 008 380, fax: +420 225 008 379, e-mail: michaela.melicharova@mafra.cz

Issue Closing date Issue date

01 29.1.2019 19.2.2019

02 30.4.2019 21.5.2019

03 30.7.2019 20.8.2019

04 10.9.2019 1.10.2019

Issue Closing date Issue date

01 18.12.2018 8.1.2019

02 26.2.2019 19.3.2019

03 7.5.2019 28.5.2019

Issue Closing date Issue date

04 8.10.2019 30.10.2019

05 17.12.2019 7.1.2020

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 215 285 202 259 104 000

cover page 3 215 285 202 259 95 000

cover page 2 215 285 202 259 99 000

1/1 4c inside 215 285 202 259 95 000

1/2 4c

cross format 215 140 202 127 53 000

height format 105 285 99 259 53 000

1/3 4c c

cross format 215 96 202 83 37 000

height format 71 285 64 259 37 000

1/4 4c

cross format 215 74 202 61 30 000

height format 54 285 47 259 30 000

1/4 classic 105 140 99 127 30 000

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 205 275 187 258 63 000

cover page 2 205 275 187 258 47 000

1/1 4c inside 205 275 187 258 42 000

1/2 4c

cross format 205 135 187 127 23 000

height format 100 275 92 258 23 000

1/3 4c c

cross format 205 86 187 80 17 000

height format 65 275 56 258 17 000

1/4 4c c

cross format 205 60 12 000

1/4 classic 100 135 44 127 12 000

Vzpomínky na talíři

6 RETRO Kuchařka

Na zahřátí

Hovězí vývar s celestýnskými nudlemi

Promrzlé tělo jistě ocení silnou polévku. Jako druhý chod 
doporučujeme pomalu dušená jídla, která ve vás vyvolají 
blažené pocity, a nakonec si dopřejte sladkou tečku. 
Podzimní splín nebude mít šanci. 

� ½ kg kořenové zeleniny 
(mrkev, celer, petržel)
� 1 cibule
� 4 stroužky česneku
� 2 lžíce olivového oleje
� 5 kuliček nového koření
� 10 kuliček pepře
� 5 bobkových listů
� 1 kg hovězího masa na 
polévku
� sůl
� čerstvě mletý pepř
NA NUDLE:
� 2 vejce

� 250 ml mléka
� 150 g polohrubé mouky
� sůl
� hrst čerstvé petrželky + na 
ozdobu
� tuk na vymazání pánve

1 Kořenovou zeleninu očis-
tíme a nakrájíme nadrob-

no. Z cibule oloupeme pouze 
vrchní vrstvu slupky, strouž-
ky česneku jen rozkrojíme. 
Osmahneme na oleji a poté si 
polovinu kořenové zeleniny 

odebereme stranou pro dal-
ší použití.

2 Přidáme koření a maso, 
osolíme a opepříme. Přilije-

me 3 litry vody a necháme na 
slabém plameni pomalu táh-
nout alespoň 2,5 hodiny.

3 Během vaření sbíráme 
pěnu. Vývar scedíme, do-

chutíme, maso obereme 
z kostí, nakrájíme a vrátíme 
zpět do polévky. Přidáme ze-

leninu, kterou jsme dali stra-
nou, a prohřejeme.

4 Vejce rozšleháme s mlé-
kem, moukou, solí a nase-

kanou petrželkou. Upečeme 
palačinky, které nakrájíme na 
nudličky. Nudle vkládáme do 
polévky až při podávání. Zdo-
bíme petrželkou.

Doba přípravy je 180 minut
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Světlá houbová polévka

� 3 lžíce rostlinného oleje
� 1 cibule
� 2 stroužky česneku
� 200 g mletého hovězího masa
� 1 lžíce rajčatového protlaku
� 1 lžička mleté sladké papriky
� 1 chilli paprička
� 200 ml světlého piva
� 500 ml zeleninového vývaru
� 400 g loupaných rajčat
� sůl podle chuti
� pepř podle chuti
� 2 bobkové listy
� 100 g vařených červených 
fazolí
� 100 g vařené cizrny
� 1 lžička oregana

1 Na rozpáleném oleji osmah-
neme najemno nakrájenou 

cibuli a česnek dozlatova. Poté 
vložíme maso a restujeme dal-
ších 5 minut. Nakonec přidáme 
protlak, papriku a chilli paprič-
ku a dalších 5 minut společně 
smažíme.

2 Směs zalijeme pivem, zeleni-
novým vývarem, nakrájený-

mi rajčaty, osolíme, opepříme, 
vložíme bobkový list a vaříme 
asi 15 minut.

3 Nakonec přidáme fazole, cizr-
nu, oregano, chvilku povaří-

me a můžeme podávat.

Doba přípravy 
je 30 minut

Pivní chilli polévka

� 60 g másla
� 40 g hladké mouky
� 2 bobkové listy
� 4 kuličky nového koření
� špetka mletého kmínu
� 200 g mražených nebo 
čerstvých hub
� 300 g brambor
� 100 ml smetany
� ocet podle chuti
� sůl podle potřeby
� pepř podle potřeby
DOHOTOVENÍ:
� 100 g zakysané sme-
tany

� 6 snítek libečku (+ na 
ozdobu)

1 V hrnci rozehřeje-
me máslo, přisype-

me hladkou mouku, vy-
tvoříme jíšku a zalijeme 
500 ml vody. Za stálé-
ho míchání přivedeme 
k varu, přidáme bobko-
vý list, nové koření, mletý 
kmín, houby a na kostič-
ky nakrájené a oloupané 
brambory. Společně ne-
cháme vařit asi 20 minut.

2 Nakonec přilijeme 
smetanu, podle chu-

ti okyselíme octem, 
osolíme a opeříme. Ho-
tovou polévku můžeme 
podávat třeba s dipem 
ze zakysané smetany 
s nadrobno nasekaný-
mi lístky čerstvého li-
bečku. Bylinkami může-
me ozdobit i samotnou 
polévku.

Doba přípravy 
je 35 minut

� 250 g šunky od kosti
� 1000 ml kuřecího 
vývaru
� 2 lžíce rostlinného oleje
� 1 cibule
� 1 stroužek česneku
� 1 mrkev
� 1 kořenová petržel
� 2 červené řepy
� 250 g kapusty
� 250 g brambor
� 1 lžíce zázvorové šťávy
� 1 lžíce balzamikového 
octa
� mletý černý pepř

1 Do hrnce dáme šun-
ku, zalijeme vývarem 

(pokud není celá pono-
řená, přilijeme vodu) 
a přivedeme k varu. 
Vaříme cca 20 mi-
nut a odstavíme. Šun-
ku vyjmeme, necháme 
zchladnout a nakrájíme 
na menší kousky. Vývar 
uchováme.

2 V druhém hrnci na 
rozehřátém ole-

ji opečeme na kostičky 
nakrájenou oloupanou 
cibuli a česnek. Přidá-
me očištěnou, na koleč-
ka nakrájenou mrkev 
a kořenovou petržel 
a oloupanou, na men-
ší kusy rozkrájenou čer-
venou řepu. Zeleninu 

zalijeme 300 ml vývaru 
a vaříme cca 20 minut.

3 Poté přilijeme zbylý 
vývar, přidáme šun-

ku, na menší kusy po-
krájené omyté listy ka-
pusty a oloupané, na 
kostky nakrájené bram-
bory. Vaříme cca 15 mi-
nut doměkka. Boršč 
dochutíme zázvorovou 
šťávou, balzamikovým 
octem a pepřem. Po-
dáváme se zakysanou 
smetanou.

Doba přípravy 
je 70 minut
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Jablka jsou letos 
nádherně šťavnatá a dá 
se z nich upéct mnohem 
víc dobrot než jen 
obyčejný štrúdl. 

Tarte tatin – obrácený koláč

Karamel s máslem 
je velmi horký, pra-
cujeme s ním proto 
opatrně. Pokud ho 
spálíme, musíme 
vždy začít s novou 
várkou cukru, pro-
tože by byl hořký.

Jablka oloupeme 
a nakrájíme tak, 
aby v jejich středu 
vznikla hvězdička 
z jádřince. Pak se 
opatrně zbavíme 
semínek, ale není 
to nutné.

Plát těsta na ná-
plni funguje jako 
poklička, pod kte-
rou se jablka v ka-
ramelu rozdusí. 
Aby mohla pára 
unikat, propích-
neme ji nožem.

A B C

NA TĚSTO:
� 180 g hladké mouky
� sůl
� 60 g krupicového cukru
� 120 g másla
� 1 vejce
NA KARAMEL:
� 100 g krupicového cukru
� 80 g másla
� 6 kyselejších jablek (Granny 
Smith)

1 Do mísy prosejeme mou-
ku, přidáme špetku soli, cukr 

a kousky másla. Vytvoříme dro-
benku. Pak přidáme vejce a vy-
pracujeme těsto, které dáme 
odpočinout na 20 minut do 
chladničky.

2 Mezitím připravíme karamel. 
Do kastrolu nasypeme cukr 

a necháme ho na středním pla-
meni rozpustit dohněda. Opa-

trně přimícháme máslo a spo-
jíme. Formu o průměru 24 cm 
vyložíme pečicím papírem a na-
lijeme do ní karamel. Oloupa-
ná jablka nakrájíme na 1,5 cm 
široké plátky, které vyskládáme 
na karamel ve dvou vrstvách.

3 Těsto rozválíme na plát silný 
asi 1 cm a položíme na jabl-

ka. Přesahující okraje odřízneme 
nožem a těsto propíchneme.

4 Takto připravený koláč dáme 
do trouby vyhřáté na 180 °C 

a pečeme asi 35 minut. Po upe-
čení necháme koláč zchladnout, 
obrátíme ho na talíř a opatrně 
sejmeme pečicí papír.

Hotovo za 50 minut
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Francouzský toust 
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Tartaletky z li stového těsta
NA TĚSTO:
� 250 g listového těsta
� hladká mouka na podsypání
NA NÁPLŇ:
� 180 g meruňkového džemu
� 4 jablka s červenou slupkou
� šťáva z 1 citronu
� 200 ml bílého vína (muškáto-
vého)
� 4 hřebíčky

1 Listové těsto rozválíme na 
pomoučněném vále na ten-

ký plát silný asi 3 mm. Vykrájíme 
z něj kolečka o průměru 10 cm 
a vložíme je do formy na muffi-
ny. Promáčkneme až na dno, aby 
nám vznikly mističky.

2 Na dno každé dáme lžíci dže-
mu a pečeme v předehřáté 

troubě na 180 °C asi 20 minut. 
Po upečení necháme vychlad-
nout ve formičce.

3 Čtvrtky jablek nakrájíme na 
tenké plátky a zakápneme ci-

tronem. Plátky povaříme ve víně 
a koření, aby změkly. Odstaví-
me, plátky jablek vyjmeme a ne-
cháme okapat na sítku. Vychlad-
lá jablka naskládáme do košíčků 
do tvarů růží.

Doba přípravy je 40 minut

Na těsto:
� 300 g hladké mouky + na pod-
sypání
� sůl
� 1 lžíce octa
� 30 ml oleje
� 1 vejce
NA NÁPLŇ:
� 8 jablek
� šťáva z 1 citronu
� 3 lžíce krupicového cukru
� 2 lžičky mleté skořice
� 50 g předem namočených 
rozinek
� 150 g strouhanky
� asi 150 g másla
� moučkový cukr na posypání

1 K proseté mouce přidáme 
špetku soli, ocet, olej, vejce 

a 150 ml vlažné vody. Vypracuje-
me vláčné těsto, které přiklopíme 
nahřátým hrncem a necháme asi 
30 minut odpočívat.

2 Oloupaná jablka nastrouhá-
me nahrubo, zakápneme cit-

ronem, přidáme cukr, skořici a ro-
zinky. Strouhanku osmahneme 
na 50 g másla a těsto vytáhneme 
opatrně do velké tenké placky. 
Pak ho položíme na pomoučně-
ný ubrus. Celou placku potřeme 
rozpuštěným máslem a rozřízne-
me ji na 4 díly. Každý plát posy-
peme strouhankou a jablečnou 
nádivkou.

3 Štrúdly opatrně zavineme 
a položíme na 2 plechy vylo-

žené pečicím papírem. Povrch 
potřeme máslem a pečeme po-
stupně v předehřáté troubě na 
170 °C asi 30 minut. Před podá-
váním pocukrujeme.

Doba přípravy je 100 minut

� 5 žloutků 
� 4 lžíce medu + na 
zakápnutí 
� 300 ml mléka 
� 50 g másla 
� špetka soli 
� 4 snítky čerstvé 
meduňky + na ozdobu 
� 8 plátků bílého 
toustového chleba 
� rostlinný olej na 
smažení 
� 4 jablka 
� šťáva z ½ citronu 

1 Žloutky vyšleháme 
s medem do pěny. 

Mléko s rozpuštěným 
máslem, špetkou soli 
a nasekanou meduňkou 
vmícháme ke žloutkům. 

2 Plátky chleba po-
stupně namáčíme 

do vaječné směsi a ne-
cháme lehce nasák-
nout. Ihned je smažíme 
z obou stran dozlato-
va v pánvi na rozehřá-
tém oleji.

3 Jablka oloupeme 
a pomocí kulatého 

vykrajovátka vypíchne-
me kuličky. Pokapeme 
je šťávou z citronu. Ho-
tové tousty podáváme 
s jablečnými kuličkami 
zakápnutými lehce na-
hřátým medem. Může-
me dozdobit meduňkou 
a plátky jablek. 

Doba přípravy 
je 30 minut

RZKU04_12-13_ks_v.indd   13 03.10.18   14:11
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Target group: woman aged 30–45
frequency: occasionally
Issue size: 48 pages
cover price: CZK 25

Target group: woman aged 20–59
frequency: quarterly
Issue size: 40 pages
cover price: CZK 24
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Tina Bydlíme
A home decorating monthly full of practical and 
useful tips for everyone who wants to improve and 
make cozier its home. The main theme is the flat - 
from the hall through the kitchen to the children‘s 
room - and its closest neighborhood, i.e. the garden.

interest – home & deco

advert formats

Schedule 2019

Technical data
Number of pages: 64 + 4; type of print: offset; Paper: cover – 135 g KL, inside – 60 g 
LWC; Binding: V1; Page size before cutting: 225 x 280, after cutting: 215 x 270, layout: 
187 x 237 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed advert format/formát na spad, distan-
ce of the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + 
film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

Contact:
Tamara Rumlová – Traffic manager Claudia, Claudia speciály, Tina, Tina Bydlíme, 
Tina speciály, Chvilka v kuchyni, speciály Chvilky; tel.: +420 225 008 316, 
fax: +420 225 008 379, e-mail: tamara.rumlova@mafra.cz

Tina magazines family

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 215 270 187 237 135 000

cover page 3 215 270 187 237 110 000

cover page 2 215 270 187 237 114 000

1/1 4c inside 215 270 187 237 104 000

1/2 4c

cross format 215 130 187 115 67 000

height format 104 270 90 237 67 000

1/3 4c

cross format 215 88 187 74 44 000

height format 73 270 59 237 44 000

1/4 4c

cross format 215 68 187 54 34 000

height format 58 270 44 237 34 000

classic 1/4 90 115 34 000

1/6 4c

1/6 90 74 27 000

Issue Closing date Issue date

12-01 7.11.2018 22.11.2018

02 19.12.2018 10.1.2019

03 30.1.2019 14.2.2019

04 27.2.2019 14.3.2019

05 27.3.2019 11.4.2019

06 30.4.2019 16.5.2019

Issue Closing date Issue date

07-08 5.6.2019 20.6.2019

09 24.7.2019 8.8.2019

10 28.8.2019 12.9.2019

11 2.10.2019 17.10.2019

12-01 6.11.2019 21.11.2019

02 18.12.2019 9.1.2020

Regular columns
Ideas, Bedrooms, Children‘s 
room, Bathroom, Lounge, Garden, 
Finances, Advice centre
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Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018

Target group: woman aged 20–39
frequency: monthly
Issue size: 64 + 4 pages
Average print run: 28 000 copies
Readership: 49 000
cover price: CZK 29,90
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Prima 
vychytávky
Prima vychatávky monthly provides a great scoop 
of inspiration for all passionate handy men, 
gardeners, animal lovers, avid cooks and trippers. 
The magazine draws on FTV Prima TV shows 
Vychytávky Ládi Hrušky, Gondíci s.r.o. and VÁŠ 
PRIMA RECEPTÁŘ.

interest – hobby

advert formats

Schedule 2019

Technical data
Number of pages: 56 + 4; type of print: offset; Paper: cover – 115 g KL, inside – 60 g LWC; 
Binding: V1; Page size before cutting: 220 x 295, after cutting: 210 x 285, layout: 
190 x 257 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed advert format/formát na spad, distan-
ce of the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + 
film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

Contact:
Michaela Skřivánková – Traffic manager, Týdeník Televize,  TV Revue, TV Max,  
TV Plus14, Prima vychytávky;  tel.: +420 225 008 640, fax: +420 225 008 379, 
e-mail: michaela.skrivankova@mafra.cz

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 210 285 190 257 179 000

cover page 3 210 285 190 257 152 000

cover page 2 210 285 190 257 163 000

2/1 4c 420 285 236 000

1/1 4c inside 210 285 190 257 126 000

1/2 4c

cross format 210 142 190 129 74 000

height format 105 285 95 257 74 000

Junior page 138 206 124 185 105 000

1/3 4c

cross format 210 95 190 85 53 000

height format 66 285 59 257 53 000

1/4 4c

cross format 210 71 190 64 42 000

height format 52 285 47 257 42 000

classic 1/4 105 142 95 128 42 000

1/6 4c

1/6 63 128 29 000

Issue Closing date Issue date

12-01 5.11.2018 28.11.2018

02 2.1.2019 23.1.2019

03 28.1.2019 20.2.2019

04 4.3.2019 27.3.2019

05 1.4.2019 24.4.2019

06 6.5.2019 29.5.2019

Issue Closing date Issue date

07-08 3.6.2019 26.6.2019

09 5.8.2019 28.8.2019

10 2.9.2019 25.9.2019

11 30.9.2019 23.10.2019

12-01 4.11.2019 27.11.2019
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Target group: women and men aged 40+
frequency: monthly
Issue size: 56 + 4 pages
cover price: CZK 29



70 71casopisy.mafra.cz

71

Chvilka
pro Luštění

Rytmus života
Číselné křížovky

Chvilka pro luštění is a monthly 
intended especially for fans of 
Swedish crosswords. It fits into 
your pocket or handbag due to its 
practical format. What is more, you 
can win on every page!

Puzzle solving in a perfect rhythm. A great 
scoop of crosswords. People, Earth, Universe, 
Plants, Animals. World in articles and 
crosswords.

interest – Crosswords

advert formats

advert formats

Schedule 2019

Schedule 2019

Křížovky Osmisměrky

Technical data Technical data
Number of pages: 56 + 4; Cover: Type of print: offset 4 + 4; paper – 90 g KL, inside: 
Type of print: offset 2/2, paper – 52 g newspaper; Binding: V1; Page size before cutting:  
155 x 215, after cutting: 145 x 205, layout: 132 x 185 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed advert format/formát na spad, distan-
ce of the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + 
film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

Contact:
Marie Tomanová – Traffic manager Esquire, Motor, Chvilka pro luštění, Chvilka 
pro relax a Rytmus života číselné křížovky; tel.: +420 225 008 604, 
fax: +420 225 008 379, e-mail: marie.tomanova@mafra.cz

Number of pages: 32; Type of print: offset 4 + 4; paper – 52 g newspaper; Binding: V1; 
Page size before cutting: 205 x 235, after cutting: 195 x 225 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed advert format/formát na spad, distan-
ce of the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + 
film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

Contact:
Marie Tomanová – Traffic manager Esquire, Motor, Chvilka pro luštění, Chvilka 
pro relax a Rytmus života číselné křížovky; tel.: +420 225 008 604, 
fax: +420 225 008 379, e-mail: marie.tomanova@mafra.cz

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 145 205 132 185 73 000

cover page 3 145 205 132 185 55 000

cover page 2 145 205 132 185 55 000

1/1 4c inside 145 205 132 185 49 000

1/2 4c

cross format 145 101 132 93 26 000

height format 71 205 66 185 26 000

Size Bleed** Price in CZK

Width Height

cover page 4 195 225 73 000

cover page 3 195 225 55 000

cover page 2 195 225 55 000

1/1 4c inside 195 225 49 000

1/2 4c

cross format 195 111 26 000

height format 96 225 26 000

Issue Closing date Issue date

01 19.12.2018 3.1.2019

02 23.1.2019 6.2.2019

03 20.2.2019 6.3.2019

04 20.3.2019 3.4.2019

05 17.4.2019 2.5.2019

06 22.5.2019 5.6.2019

07 19.6.2019 3.7.2019

08 24.7.2019 7.8.2019

09 21.8.2019 4.9.2019

10 18.9.2019 2.10.2019

11 23.10.2019 6.11.2019

12 20.11.2019 4.12.2019

01 20.12.2019 8.1.2020

Issue Closing date Issue date

01 19.12.2018 9.1.2019

02 20.2.2019 13.3.2019

03 24.4.2019 15.5.2019

04 19.6.2019 10.7.2019

05 21.8.2019 11.9.2019

06 23.10.2019 13.11.2019

01 20.12.2019 15.1.2020
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Source: ABC ČR 2017/2018,
MEDIA PROJEKT 1. + 2. quarter 2018

Target group: everyone who likes puzzles
frequency: monthly
Issue size: 56 + 4 pages
Average print run: 65 000 copies
Readership: 127 000
cover price Křížovky: CZK 13
cover price osmisměrky: CZK 15

Target group: 
everyone who likes puzzles
frequency: bi-monthly
Issue size: 32 pages
cover price: CZK 16

Issue Closing date Issue date

01 3.1.2019 22.1.2019

02 29.1.2019 19.2.2019

03 5.3.2019 26.3.2019

04 2.4.2019 24.4.2019

05 4.6.2019 25.6.2019

06 6.8.2019 27.8.2019

07 1.10.2019 22.10.2019

08 26.11.2019 17.12.2019
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Chvilka
pro relax
Chvilka pro relax is a popular crossword special 
from Chvilka pro tebe, published six times a year. 
It is a magazine full of original crosswords, fun 
quizzes and Sudoku for your free time. This special 
issue is intended not only for male and female 
readers of Chvilka pro tebe, but also for everybody 
who enjoys puzzle solving and competitions.

interest – Crosswords

advert formats

Schedule 2019

Technical data
Number of pages: 40 + 4; Cover: Type of print: offset; paper – 56 g SC; Binding: V1; Page 
size before cutting: 215 x 290, after cutting: 205 x 280, layout: 189 x260 mm

materials: 
PDF file version 1.4 – 1.5 via postscript-Distiller (not direct exports), post scripting in the 
centre, insertion of fonts must be activated (do not use TrueType fonts), min. image 
resolution 300 dpi, CMYK colour template, without ICC profiles, indentation of trimming 
signs min. 5 mm, digital print

Advert price excl. VAT. 20 % surcharge per specific placement. All data is stated in mm. 
** an extra 5 mm needs to be added for bleed advert format/formát na spad, distan-
ce of the text from the trimming 4 mm
Stitching in, insertion, gluing 2.30 CZK/1 piece; Stitching in, insertion, gluing + 
film (folie) 3.30 CZK/1 piece; Grammage over 80 g individual costing

Contact:
Marie Tomanová – Traffic manager Esquire, Motor, Chvilka pro luštění, Chvilka 
pro relax a Rytmus života číselné křížovky; tel.: +420 225 008 604, 
fax: +420 225 008 379, e-mail: marie.tomanova@mafra.cz

Issue Closing date Issue date

01 21.12.2018 14.1.2019

02 27.3.2019 15.4.2019

03 29.5.2019 17.6.2019

04 25.9.2019 14.10.2019

Size Bleed** Non-Bleed Price in CZK

Width Height Width Height

cover page 4 205 280 189 260 73 000

cover page 2 205 280 189 260 55 000

1/1 4c inside 205 280 189 260 49 000

1/2 4c

cross format 205 137 189 127 26 000

height format 98 280 90 260 26 000

74
Jenprozeny.cz
Jenproholky.cz
HARPERSBAZAAR.CZ 
Dolcevita.cz
Jenpromuze.cz

web

Target group: everyone who likes to relax 
when doing crosswords
frequency: quarterly
Issue size: 40 + 4 pages
cover price osmisměrky: CZK 21
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JENPROZENY.CZ JENPROholky.CZ
JenProŽeny.cz is a women’s portal from the 
publisher MAFRA Print. One place, vast quantities of 
information, lots of advice and tips, and passionate 
discussion. At last you will not have to waste time 
searching for information. You will find everything 
a happy and successful woman needs in her life 
on pages that have a fundamental influence on the 
world of women.

The best reading every day only for girls.
The name of the JenProHolky.cz portal says 
everything – it is the ideal place for teenage girls 
who are open to everything new, who always 
want to be at the centre of events, who need to 
have their own style and to understand the world 
of fashion, and who feel beautiful. Here girls can 
find daily news, but also behind-the-stage gossip 
and funny videos.

web

Banner advertising

Branding

Other

Target group: woman aged 20–45
Target group: woman aged 14–24

Size Price 

MegaLeaderboard 1080 x 210 px CZK 600 excl. VAT/1000 impressions

Leaderboard 1080 x 100 px CZK 500 excl. VAT/1000 impressions

 Half Page Ad 300 x 600 px CZK 500 excl. VAT/1000 impressions

Medium Rectangle 300 x 250 px CZK 400 excl. VAT/1000 impressions

Square 300 x 300 px CZK 400 excl. VAT/1000 impressions

Rectangle 600 x 120 px CZK 400 excl. VAT/1000 impressions

Placement Price 

Full Branding All banner positions + active frame of 
web pages includes mobile version 
casting the main banner and also 

roller measured

CZK 1 800 excl. 
VAT/1000 impre-

ssions

Leader Branding casting Megaleaderboard / Leader-
board + active frame of web pages 

includes mobile version casting 
the main banner and also roller 

measured

CZK 1 200 excl. 
VAT/1000 impre-

ssions

Price 

PR article CZK 40 000 excl. VAT/ week

Sponzoring CZK 20 000 excl. VAT/ article

Other individual agreement

Size

Leaderboard 320 x 100 px

Background 600 x 200 px

materials:
More detailed technical specifications at:  www.casopisy.mafra.cz/formaty-reklam

Contact: Šárka Hložková – Traffic manager Speed, TopGear a Online asistant; 
tel.: +420 225 008 650, mobil: +420 725 596 707, fax: +420 225 008 379, 
e-mail: sarka.hlozkova@mafra.cz

An exclusive advertising for-
mat; located in the top section 
of the website
Displayed to visitors is the most appropriate 
size of the banner in accordance with the 
resolution of the device on which they 
access the website. Support for gif, jpg, 
png formats.

The guaranteed number of impressions is 200 000 per a week without 
limitation of geolocation.

Mobile version of 
the Leaderboard

Size

Leaderboard 320 x 100 px

Background 600 x 200 px

An exclusive advertising for-
mat; located in the top section 
of the website
Displayed to visitors is the most appropriate 
size of the banner in accordance with the 
resolution of the device on which they 
access the website. Support for gif, jpg, 
png formats.

Mobile version of 
the Leaderboard

75

Banner advertising

Branding

Other

Size Price 

MegaLeaderboard 1080 x 210 px CZK 600 excl. VAT/1000 impressions

Leaderboard 1080 x 100 px CZK 500 excl. VAT/1000 impressions

 Half Page Ad 300 x 600 px CZK 500 excl. VAT/1000 impressions

Square 300 x 300 px CZK 400 excl. VAT/1000 impressions

Rectangle 600 x 120 px CZK 400 excl. VAT/1000 impressions

Placement Price 

Full Branding All banner positions + active frame of 
web pages includes mobile version 
casting the main banner and also 

roller measured

CZK 1 800 excl. 
VAT/1000 impre-

ssions

Leader Branding casting Megaleaderboard / Leader-
board + active frame of web pages 

includes mobile version casting 
the main banner and also roller 

measured

CZK 1 200 excl. 
VAT/1000 impre-

ssions

Price 

PR article CZK 40 000 excl. VAT/ week

Sponzoring CZK 20 000 excl. VAT/ article

Other individual agreement

materials:
More detailed technical specifications at:  www.casopisy.mafra.cz/formaty-reklam

Contact: Šárka Hložková – Traffic manager Speed, TopGear a Online asistant; 
tel.: +420 225 008 650, mobil: +420 725 596 707, fax: +420 225 008 379, 
e-mail: sarka.hlozkova@mafra.cz

The guaranteed number of impressions is 100 000 per a week without 
limitation of geolocation.
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HARPERSBAZAAR.CZ Dolcevita.CZ
The website of the longest published fashion 
magazine in the world. It is a textbook of the 
luxury style. It uncovers the latest fashion trends 
for its readers, does not neglect new cosmetics 
products, and also provides exclusive interviews 
and interesting reports. Appropriately extends the 
content of the magazine and ensures daily contact 
with its readers.

The dolcevita.cz website presents a unique 
inspirational and information platform for 
demanding people. Thanks to its strictly selective 
content, a wide network of resources, and a 
proven base of authors, it has no double on the 
domestic market. It is a luxury guide with a wide 
range of views, where the common denominator 
of each topic is quality.

web

Target group: woman aged 25–45 Target group: women and men aged 25–50

77

Banner advertising

Other

Size Price 

MegaLeaderboard 1080 x 210 px CZK 120 000 excl. VAT/ week

Leaderboard 1080 x 100 px CZK 100 000 excl. VAT/ week

Half Page Ad 300 x 600 px CZK 90 000 excl. VAT/ week

Square I 300 x 300 px CZK 90 000 excl. VAT/ week

Square II 300 x 300 px CZK 50 000 excl. VAT/ week

Billboard I 1080 x 210 px CZK 90 000 excl. VAT/ week

Billboard II 1080 x 210 px CZK 60 000 excl. VAT/ week

Allboard 
(MegaLeaderboard 
+ Billboard I + Bill-
board II)

3x 1080 x 
210 px CZK 230 000 excl. VAT/ week

Price 

PR article CZK 50 000 excl. VAT/ week

Other individual agreement

materials:
More detailed technical specifications at:  www.casopisy.mafra.cz/formaty-reklam

Contact: Šárka Hložková – Traffic manager Speed, TopGear a Online asistant; 
tel.: +420 225 008 650, mobil: +420 725 596 707, fax: +420 225 008 379, 
e-mail: sarka.hlozkova@mafra.cz

Banner advertising

Other

Size Price 

MegaLeaderboard 1080 x 210 px CZK 60 000 excl. VAT/ week

Leaderboard 1080 x 100 px CZK 50 000 excl. VAT/ week

Square 300 x 300 px CZK 40 000 excl. VAT/ week

Square II 300 x 300 px CZK 40 000 excl. VAT/ week

BottomBoard 1080 x 210 px / 
1080 x 100 px

CZK 40 000 excl. VAT/ week

Price 

PR article CZK 40 000 excl. VAT/ week

Other individual agreement

materials:
More detailed technical specifications at:  www.casopisy.mafra.cz/formaty-reklam

Contact: Šárka Hložková – Traffic manager Speed, TopGear a Online asistant; 
tel.: +420 225 008 650, mobil: +420 725 596 707, fax: +420 225 008 379, 
e-mail: sarka.hlozkova@mafra.cz
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JENPROmuze.CZ
Probably the best website for men in the world.
JenProMuže.cz is a portal for men from the 
publisher MAFRA Print. All men can find on it every 
day everything they are interested in: beautiful 
women, dream cars, jokes, videos, guides, and also 
summaries of the most important current news. The 
main objective of the JenProMuže.cz website is to 
become the most widely read lifestyle men’s daily 
on the Czech internet.

web

ostatní

Target group: men aged 18–45 80
ADVERTISING PACKAGEs

82
GENERAL BUSINESS TERMS  
AND CONDITIONS

PACKAGEs  
terms & 
conditions

Size

Leaderboard 320 x 100 px

Background 600 x 200 px

An exclusive advertising for-
mat; located in the top section 
of the website
Displayed to visitors is the most appropriate 
size of the banner in accordance with the 
resolution of the device on which they 
access the website. Support for gif, jpg, 
png formats.

Mobile version of 
the Leaderboard

Banner advertising

Branding

Other

Size Price 

MegaLeaderboard 1080 x 210 px CZK 600 excl. VAT/1000 impressions

Leaderboard 1080 x 100 px CZK 500 excl. VAT/1000 impressions

 Half Page Ad 300 x 600 px CZK 500 excl. VAT/1000 impressions

Double Rectangle 480 x 300 px CZK 500 excl. VAT/1000 impressions

 Half Page Ad II 300 x 600 px CZK 400 excl. VAT/1000 impressions

Medium Rectangle 300 x 250 px CZK 400 excl. VAT/1000 impressions

Square 300 x 300 px CZK 400 excl. VAT/1000 impressions

Rectangle 600 x 120 px CZK 400 excl. VAT/1000 impressions

Placement Price 

Full Branding All banner positions + active frame of 
web pages includes mobile version 
casting the main banner and also 

roller measured

CZK 1 800 excl. 
VAT/1000 impre-

ssions

Leader Branding casting Megaleaderboard / Leader-
board + active frame of web pages 

includes mobile version casting 
the main banner and also roller 

measured

CZK 1 200 excl. 
VAT/1000 impre-

ssions

Price 

PR article CZK 40 000 excl. VAT/ week

Sponzoring CZK 20 000 excl. VAT/ article

Other individual agreement

materials:
More detailed technical specifications at:  www.casopisy.mafra.cz/formaty-reklam

Contact: Šárka Hložková – Traffic manager Speed, TopGear a Online asistant; 
tel.: +420 225 008 650, mobil: +420 725 596 707, fax: +420 225 008 379, 
e-mail: sarka.hlozkova@mafra.cz

The guaranteed number of impressions is 500 000 per a week without 
limitation of geolocation.
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MAFRA PRINT HAS An 
ADVERTISING PACKAGE OFFER 
for 2019
This advertising package offers the opportunity for a wider impact on the given target group 
at a special price. The declared financial savings are up to 42% of the regular pricelist prices. 
Contact our advertising department to get information about more combinations.

Advertising packages

Format Price of combination

1/1  inside page CZK 350 000

1/2  inside page CZK 229 000

1/3  inside page CZK 189 000

1/4  inside page CZK 157 000

Readership: 581 000	 Sold copies: 149 000

BE Mix
Tina, Claudia, Chvilka pro tebe

Readership: 1 018 000	 Sold copies: 371 000

BE femme fatale
Tina, Claudia, Chvilka pro tebe, 
Rytmus života, Pestrý svět

Format Price of combination

1/1  inside page CZK 540 000

1/2  inside page CZK 349 000

1/3  inside page CZK 286 000

1/4  inside page CZK 235 000

Be Party
Rytmus života, pestrý svět

Format Price of combination

1/1  inside page CZK 349 000

1/2  inside page CZK 221 000

1/3  inside page CZK 180 000

1/4  inside page CZK 152 000

BE retro Party
Rytmus života, pestrý svět, Retro

Format Price of combination

1/1  inside page CZK 375 000

1/2  inside page CZK 238 000

1/3  inside page CZK 199 000

1/4  inside page CZK 163 000

Readership: 240 000	 Sold copies: 181 000

Readership: 597 000	 Sold copies: 222 000

Readership: 660 000	 Sold copies: 448 000 Readership: 660 000	 Sold copies: 448 000

Čtenost: 764 000	 Prodaný náklad: 498 584

Readership: 750 000 	 Sold copies: 300 000

BE TV Kombi

BE TV Kombi max BE TV SUPER TIP

Týdeník televize, Tv revue, Tv plus 14

Týdeník televize, TV max, Tv revue, Tv plus 14 combination of text part (min. 50 % of space) 
and printed advertisement

Format Price of combination

1/1  inside page CZK 275 000

1/2  inside page CZK 185 000

1/3  inside page CZK 145 000

1/4  inside page CZK 121 000

Format Price of combination

1/1  inside page CZK 399 000

1/2  inside page CZK 272 000

1/3  inside page CZK 212 000

1/4  inside page CZK 175 000

Title Format Price of combi-
nation

Týdeník Televize 2/1 

CZK 550 000
TV Max	 2/1 

TV Revue 2/1 

TV Plus14 2/1

BE Hvězdná party

Format Price of combination

1/1  inside page CZK 375 000

1/2  inside page CZK 238 000

1/3  inside page CZK 199 000

1/4  inside page CZK 163 000

Rytmus života, pestrý svět, 
Čas pro hvězdy

Readership: 700 000*	 Sold copies: 266 000

Source: ABC ČR 01-06/2018, MEDIA PROJEKT 1. - 2. quarter 2018
* Čas pro hvězdy weekly are not included in the national readership survey Media Projekt. The readership of these magazines is estimated by 
the publisher on the base of average number of readers per issue in given magazine segment, and on internal sales data.
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83I. GENERAL BUSINESS TERMS AND CONDITIONS OF 
PUBLICATION OF ADVERTISEMENTS IN THE PERIODICAL 
PRESS (HEREINAFTER REFERRED TO ONLY AS THE “GBTC”)

General Business Terms – print

Part One 

DELIVERY TERMS AND CONDITIONS 

I. INTRODUCTORY PROVISIONS
1. The company MAFRA Print, a.s., Company ID number: 07323441, 
registered seat at Prague 5 - Smíchov, Karla Engliše 519/11, Postcode 
150 00, incorporated by entry in the commercial register maintained 
by the Municipal Court in Prague under file number B 23687 (herei-
nafter only referred to as the “Publishing house”) is the publisher of 
a number of periodical press titles, in which the commercial adverti-
sements of the advertisers are regularly published for payment based 
on commercial contracts between the Publishing house as the one 
party and the contracting advertisers as the other party.

2. For the purposes of these GBTC, commercial advertisement refers 
both to a standard advertisement in the form of advertisements, and 
to advertising articles (hereinafter referred to only as “PR materials”) 
promoting the advertiser and its activities. The Publishing house re-
serves the right to designate published PR material as a paid adver-
tisement.

3. These GBTC are the business terms and conditions for the Pub-
lishing house applicable to all of the contractual relations specified in 
these GBTC between the Publishing house as the one party and the 
advertiser as the other party, within the meaning of Section 1751 et seq. 
of Act no. 89/2012 Coll., Civil Code, as amended (hereinafter referred 
to only as the “Civil Code”).

II. ADVERTISING ORDER- ORDER
1. “Advertising order” within the meaning of these GBTC refers to the 
order to publish an advertisement in one of the periodical press titles 
published by the Publishing house. The advertiser orders the adver-
tising order from the Publishing house, whereas the advertising or-
der must be placed in writing. A written order/advertising order also 
refers to an order placed via fax or e-mail with a certified electronic 
signature of the specific person, or scanned advertising order duly 
signed by the contracting advertiser and sent from a reliable e-mail 
address. The advertising order must contain all the requirements of a 
business document and the following information:
•	 the advertiser’s trading name, registered office, company ID 

number, VAT number, information about entry in the commercial 
register or other public register, bank details;

•	 and further information about the content and scope of the pla-
ced advertisement; date of its publication; title in which the ad-
vertisement shall be published; price for advertising;

•	 the name and surname, identification of the function of the ad-
vertiser’s representative and signature of this person;

•	 “The advertiser hereby declares that the submitted advertise-
ment in question complies fully with the legal regulations rela-
ting to the given goods or service, in particular in compliance 
with Act no. 40/1995 Coll., on Regulation of Advertisement, as 
amended, and Act no. 364/1992 Coll., on Consumer Protecti-
on, as amended. The advertiser undertakes to reimburse and 
compensate MAFRA Print, a.s., company ID number 07323441 
(hereinafter referred to only as “MAFRA”) for damages and all 
costs incurred by MAFRA as a result of procedure pursuant to this 
order, if the declaration made in the previous sentence proves 
to be false, incomplete or biased and the advertisement placed 
pursuant to this order does not comply with the relevant legal 
regulations. The contracting advertiser was, within the meaning 
of Section 1751 et seq. of Act no. 89/2012 Coll., Civil Code, as 
amended, familiarized with the General Business Terms and Con-

agreement must contain specification of the guaranteed volume in the 
given period and other conditions.

2. For publication of the advertisement within the guaranteed volume, 
an order is always needed that will refer to the framework agreement 
and will meet the requirements of an advertising order.

V. ADVERTISER’S LIABILITY FOR DELIVERED PROVIDED MATERIALS
1. The contracting advertiser is liable for the content and legal per-
missibility of the provided text and image templates and relieves the 
Publishing house of potential claims raised by third parties since they 
carry the full responsibility for the content of the provided advertising 
materials.

2. The contracting advertiser is obliged to provide all materials and 
templates for implementation of the advertisement in a form and 
execution which is fully in line with the legal regulations valid and 
effective at the time of publication of the advertisement. The adverti-
ser shall in particular be liable for the advertisement in question com-
plying fully with the legal regulations relating to advertisement of the 
given goods, services or focus, in particular in compliance with Act 
no. 40/1995 Coll., on Regulation of Advertisement, as amended, and 
Act no. 634/1992 Coll., on Consumer Protection, as amended.

3. By concluding a contract, the advertiser undertakes to reimbur-
se the Publishing house for all damage and any costs which may be 
incurred by the Publishing house as a result of publication of the ad-
vertisement, in particular with a view to any possible sanctions which 
may be imposed by the supervisory authorities, if it is discovered that 
the advertisement ordered by the advertiser does not comply with 
the legal regulations.

VI. DELIVERY OF PRINT MATERIAL
1. The advertiser is obliged to provide the Publishing house with the 
complete advertising materials according to the technical specifi-
cations of each periodical press title separately. Costs for compiling 
these materials are borne in full by the contracting advertiser. Chan-
ges after the advertising deadline are possible only subject to appro-
val by the “traffic management” of the Publishing house.

2. The advertiser is responsible for delivering flawless print materials 
within the agreed deadline. The Publishing house is liable for the print 
quality usual for the given periodical press title only if the delivered 
print materials comply with the technical specifications of the indivi-
dual titles.

3. Press materials which were not delivered by the agreed deadline 
and in accordance with the required technical specifications do not 
authorize the advertiser to make any claims. If any defects in the pre-
ss materials cannot be identified immediately, but are only apparent 
in the course of the printing, the advertiser is not authorized to make 
any claims. The Publishing house reserves the right to invoice poten-
tially incurred costs in this context.

VII. CLAIMS
1. A quality claim regarding the published advertisement must be 
exercised with the Publishing house at latest within 30 days after the 
publication of the given advertisement, exclusively in writing. The Pu-
blishing house undertakes to inform the advertiser of the result of 
claim proceedings at latest within 30 days of delivery of the respecti-
ve claim.

2. The obligation to retain the press materials for advertising shall last 

ditions of Publication of Advertisements in the Periodical Press/ 
on websites operated by the Publishing house available at http://
casopisy.mafra.cz (hereinafter referred to only as the „GBTC“) 
and agrees that further contractual conditions of publication of 
the contracted advertisements not specified in this order pla-
ced by the advertiser shall be governed by the GBTC, which the 
advertiser confirms by attaching their signature and the imprint 
of their stamp. The person who signs this order placed by the 
advertiser declares that he/she is, in accordance with the valid 
legal regulations, in accordance with the internal regulations of 
the advertiser or on the basis of power of attorney which must be 
presented to MAFRA, authorized to act on behalf of the adverti-
ser and to sign this order.”

The advertisement may also be placed via e-mail without a certified 
electronic signature, whereas it shall be binding on the Publishing 
house under the condition that the advertiser/contracting party pays 
100% of the price for the advertisement before publication. The ad-
vertising order with the aforementioned requirements must be deli-
vered to the Publishing house at least six weeks before the requested 
publication date.

2. The Publishing house reserves the right to refuse to accept the ad-
vertising order, or an individual advertising order within a bulk order, 
due to the content or focus of the advertisement, which could be 
contrary to the Publishing house’s ethical rules, contrary to generally 
binding legal regulations or decisions of public administrative autho-
rities, or is otherwise impermissible for the Publishing house. The Pu-
blishing house is not obliged to justify the rejection of the advertising 
order and shall simply inform the advertiser about the rejection of 
their order in writing.

III. CONCLUSION OF A CONTRACT
1. The placed advertising order is legally binding only on the basis 
of a written confirmation by the Publishing house. Confirmation sent 
via fax or e-mail with a certified electronic signature of the specific 
person authorized to confirm orders/advertising orders on behalf of 
the Publishing house shall also be regarded as fulfilment of the re-
quirement of the written form. In the case of an advertising order 
sent in the form of an e-mail without a certified electronic signature, 
and assuming payment of 100% of the advertising price before pub-
lication, written confirmation also refers to the e-mail confirmation 
from the Publishing house’s employee. The contract on publication 
of the advertisement (hereinafter referred to only as the “contract”) 
is concluded at the moment of confirmation of the advertising order 
by the publishing house.

2. The prices for advertisement are stipulated according to the cu-
rrent advertising price list of the Publishing house valid on the day of 
confirmation of the contracting party’s order or by special
agreement between the Publishing house and the advertiser. The pri-
ce list for advertisement is published on the website http://casopisy.
mafra.cz/tistena-online-inzerce-v-mafra-print.

3. The place of performance of the individual contracts is the registe-
red seat of the Publishing house.

IV. FRAMEWORK AGREEMENT
1. If the advertiser over the course of a certain period intends to publish 
advertisements amounting to a certain volume (hereinafter referred to 
only as “guaranteed volume”), a framework agreement will be conclu-
ded about advertising cooperation, which must be in writing (hereinaf-
ter referred to only as the “framework agreement”). The framework 

for the Publishing house for the period of 5 years after the publishing 
of the advertisement.

3. After publication of the advertisement, the advertiser is sent an 
invoice for the price of the advertisement with a documentary title 
of the periodical press title. If the advertiser did not provide advance 
payment, they are obliged to pay the invoice according to the pay-
ment conditions below.

4. In cases caused as a result of a force majeure or operation outages 
which cannot be influenced, the Publishing house is entitled to full 
payment of the price for advertising.

Part Two 

Payment and miscellaneous conditions

I. TAX DOCUMENTS (HEREINAFTER REFERRED TO ONLY AS “IN-
VOICES”) AND PAYMENTS
1. The advertiser is obliged to pay the Publishing house the price for 
advertising based on the invoice issued by this Publishing house by 
the 15th day from the date of shipping the periodical press title. The 
date of shipping the periodical title may differ from the date of place-
ment of the title on the market.

2. The Publishing house’s invoice is due within 14 days from its issue 
date.

3. The Publishing house reserves the right to payment of an advance 
on the price of advertising before its publication of up to 100% of the 
price for the advertisement.

II. DISCOUNTS ON THE ADVERTISING PRICE
1. The Publishing house provides discounts on the advertising price 
for high volumes of placed advertisements based on a disposable 
order, in the following amount: 

700 000 CZK– 1 200 000 CZK 5 %
1 200 001 CZK– 1 500 000 CZK 7 %
1 500 001 CZK– 1 800 000 CZK 9 %
1 800 001 CZK– 2 100 000 CZK 11 %
2 100 001 CZK– 2 400 000 CZK 13 %
2 400 001 CZK– 3 000 000 CZK 15 %

III. DELAYS IN PAYMENT
1. In the event of the failure to pay the price for advertising within 
the designated due date period, the Publishing house reserves the 
right not to publish the remainder of the duly ordered and confirmed 
advertising.

2. In the event of delay on the part of the advertiser in payment of the 
price for advertising, the Publishing house has the right to charge a 
contractual penalty amounting to 0.1% of the price of the advertise-
ment for each started day of delay.

3. The advertiser agrees that the statute of limitations for application 
of the Publishing house’s rights from the contract, framework agre-
ement or GBTC is extended in accordance with Section 630 of the 
Civil Code to 10 years from the date when this right could first be 
exercised.

IV. CANCELLATION OF A PLACED ADVERTISEMENT
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85II. GENERAL BUSINESS TERMS AND CONDITIONS FOR PUBLISHING 
ADVERTISEMENTS ON WEBSITES OPERATED BY THE PUBLISHING 
HOUSE (HEREINAFTER REFERRED TO ONLY AS THE “GBTC”)

General Business Terms – print

1. A placed advertisement may be cancelled only in writing, whereas the 
advertiser agrees with the following deadlines and cancellation fees:
- If the advertisement contract is cancelled at least six weeks before 
the date of shipment of the periodical press title, a cancellation fee of 
70% of the price for advertising is charged.
- If the advertisement contract is cancelled at least four weeks before 
the date of shipment of the periodical press title, a cancellation fee of 
100% of the price for advertising is charged.

V. PROCESSING OF MATERIALS, SURCHARGES, INSERTS AND 
MISCELLANEOUS
materials 
1. The advertiser is obliged to provide the Publishing house with com-
plete advertising templates according to the technical specifications 
of each title separately. If the advertiser delivers their own incomplete 
materials, i.e. materials for graphic processing, graphic work will be 
billed in the following scope:

1/1 page = 2 500 CZK
1/2 page = 2 000 CZK
1/3 page = 1 500 CZK
1/4 page = 1 000 CZK

The price includes at most two proof readings performed by the ad-
vertiser. Each additional proof reading shall be billed as a new order. 
The Publishing house reserves the right to clearly mark all advertise-
ments, which due to their content and styling are not clearly distingu-
ishable from edited materials at first glance, with the word “adverti-
sement” (or “brand presentation”, “special advertising project”, etc.). 
The Publishing house shall always determine the method of marking, 
its size and placement.

surcharges 
1. Surcharge for every further indication of partner in in the form of 
a text or a logo within the advertiser’s visual: 25% of the price list for 
advertising.

2. Surcharges apply to all non-standard requests for placement or 
realization of advertising, such as e.g. island advertising, advertising 
surrounded by text, advertising with special placement, etc. In these 
cases, the surcharges are calculated individually depending on the 
complexity of the advertisement or placement, and with regard to ex-
tra costs related to realizing such advertisement.

inserts 
1. If the advertiser prefers an insert for subscribers only, a 50% sur-
charge from the price list of the inserted advertisement will be charged.

2. Insertion on the front cover is always subject to approval by the 
Publishing house. Without prior written consent, it is not possible to 
implement an insert on the front cover (this approval applies even in 
the case of pasting or stitching onto the front cover). The Publishing 
house has the right to not implement the insert (pasting, stitching) on 
the front cover, even without giving any reasons.

VI. PROTECTION OF PERSONAL AND OTHER DATA, CONFIDEN-
TIALITY
1. The advertiser and Publishing house undertake to protect the in-
formation and data provided in relation to the contract or framework 
agreement and these GBTC. 

2. The advertiser and Publishing house undertake to not grant access 
or otherwise misuse in their own favor or in favor of third parties the 

information that the parties have confidentially provided in relation to 
the contract or framework agreement and these GBTC.

3. Personal data of the advertiser shall be processed in accordance 
with the Conditions of personal data protection and information on 
data processing within business relations available at http://casopisy.
mafra.cz/zasady.

VII. LEGAL REGIME OF THE CONTRACT
1. The rights and obligations between the Publishing house and ad-
vertiser established under the concluded and/or negotiated contract 
and/or frame agreement are governed by Czech law. The contractual 
relationship established by the contract and/or the framework agree-
ment between the Publishing house as the one party and the adverti-
ser as the other party is governed by the Civil Code.

2. The advertiser was duly familiarized with these GBTC by the Pub-
lishing house, agrees to them and confirms their agreement by their 
advertising order.

VIII. CHANGES TO THE GBTC IN THE CASE OF FRAMEWORK 
AGREEMENTS
1. In case of changes to any Acts or other regulations, conditions on 
advertising markets, or changes in services or inflation or changes in 
other operation, business, technical or organizational conditions on 
the part of the Publishing house, the Publishing house may amend 
these GBTC, in particular as concerns the manner of concluding, 
amending and terminating contracts, rules of communication, condi-
tions for individual advertisements, etc.

2. The Publishing house shall inform the advertiser about changes to 
the GBTC in writing. The requirement for written form is met if noti-
fication is provided by post, via e-mail communication, fax or via the 
given Publishing house’s website. The Publishing house shall inform 
the advertiser about changes in the GBTC at least 2 months befo-
re they come into effect. The advertiser may refuse the proposed 
change by the effective date of the amended GBTC in writing. If they 
fail to do so, the new wording shall become binding for both parties.

3. If the advertiser does not agree with the new GBTC, they may give 
notice of termination of the framework agreement before the effective 
date of the amendment with a notice period of 1 month. The rights and 
obligations of such a terminated framework agreement shall be gover-
ned by the present GBTC up until the expiry of the termination period.

Part One 

DELIVERY TERMS AND CONDITIONS 

I. INTRODUCTORY PROVISIONS
1. The company MAFRA Print, a.s., Company ID number: 07323441, 
registered seat at Prague 5 - Smíchov, Karla Engliše 519/11, Post-
code 150 00, incorporated by entry in the Commercial register 
maintained by the Municipal Court in Prague under file number 
B 23687 (hereinafter referred to only as the “Publishing house”) 
is the operator of various websites. The provisions of these GBTC 
regulate the conditions for publishing advertisements on the 
websites operated by the Publishing house based on orders from 
the advertisers.

2. These GBTC are the business terms and conditions for the Pub-
lishing house, applicable to the contractual relations specified in 
these GBTC between the Publishing house as the one party and 
the advertiser as the other party, within the meaning of Section 
1751 et seq. of Act no. 89/2012 Coll., Civil Code, as amended (he-
reinafter referred to only as the “Civil Code”).

3. For the purposes of these GBTC, commercial advertisement 
refers both to a standard advertisement in the form of an adver-
tisement, and to advertising articles (hereinafter referred to only 
as “PR materials”) promoting the advertiser and its activities. The 
Publishing house reserves the right to designate published PR 
material as a paid advertisement.

II. ADVERTISING ORDER - ORDER
1. “Advertising order” within the meaning of the GBTC refers to an 
order for publication of an advertisement on the internet websi-
tes operated by the Publishing house. The advertiser orders the 
advertising order from the Publishing house, whereas the adver-
tising order must be placed in writing. A written order/adverti-
sing order also refers to an order placed via fax or e-mail with a 
certified electronic signature of the specific person, or scanned 
advertising order duly signed by the advertisers and sent from 
a reliable e-mail address. The advertising order must contain all 
the requirements of a business document and the following in-
formation:

•	 the advertiser’s trading name, registered office, company 
ID number, VAT number, information about entry in the co-
mmercial register or other public register, bank details;

•	 and further information about the content and scope of the 
submitted advertisement; date of its publication; website on 
which the advertisement will be published; price for adver-
tising;

•	 the name and surname, identification of the function of the 
advertiser’s representative and signature of this person;

•	 “The advertiser hereby declares that the submitted adverti-
sement in question complies fully with the legal regulations 
relating to the given goods or service, in particular in com-
pliance with Act no.

•	 40/1995 Coll., on Regulation of Advertisement, as amen-
ded, and Act no. 364/1992 Coll., on Consumer Protection, as 
amended. The advertiser undertakes to reimburse and com-
pensate MAFRA Print, a.s., company ID number 07323441 

(hereinafter referred to only as “MAFRA”) for damage and 
all costs incurred by MAFRA as a result of procedure pur-
suant to this order, if the declaration made in the previous 
sentence proves to be false, incomplete or biased and the 
advertisement placed pursuant to this order does not com-
ply with the relevant legal regulations. The advertiser was, 
within the meaning of Section 1751 et seq. of Act no. 89/2012 
Coll., Civil Code, as amended, familiarized with the Gene-
ral Business Terms and Conditions of Publication of Adver-
tisements in the Periodical Press/ on websites operated by 
the Publishing house available at http://casopisy.mafra.cz 
(hereinafter referred to only as the „GBTC“) and agrees that 
other contractual conditions for publication of the agreed 
advertisements not specified in this order placed by the ad-
vertiser shall be governed by the GBTC, which the advertiser 
confirms by attaching its signature their signature and the 
imprint of their stamp. The person who signs this order pla-
ced by the advertiser declares that he/she is, in accordance 
with the valid legal regulations, in accordance with the inter-
nal regulations of the advertiser or on the basis of power of 
attorney which must be presented to MAFRA, authorized to 
act on behalf of the advertiser and to sign this order.”

The advertising order may be placed via e-mail without a certified 
electronic signature and will be binding for the Publishing house 
under the condition that the advertiser/contracting party pays 
100% of the advertisement price before publication. The adverti-
sing order with the aforementioned requirements must be delive-
red to the Publishing house at least 5 days before the requested 
publication date.

2. The Publishing house reserves the right to refuse to accept the 
advertising order or individual advertising orders within a bulk 
order/advertising order due to the content or focus of the ad-
vertisement, which could be contrary to the Publishing house’s 
ethical rules, contrary to generally binding legal regulations or 
decisions of public administrative authorities, or is otherwise not 
permitted for the Publishing house. The Publishing house is not 
obliged to justify the rejection of the advertising order and will 
simply inform the advertiser about the rejection of their order in 
writing.

III. CONCLUSION OF A CONTRACT
1. The placed advertising order is binding only based on written 
confirmation by the Publishing house. Confirmation sent via fax 
or e-mail with a certified electronic signature of the specific per-
son authorized to confirm orders/advertising orders on behalf of 
the Publishing house shall also be regarded as fulfilment of the 
requirement for written form. In the case of an advertising order 
sent the form of an e-mail without a certified electronic signature, 
and assuming payment of 100% of the advertising price before 
publication, written confirmation also refers to the e-mail confir-
mation from the Publishing house’s employee. The contract on 
publication of the advertisement (hereinafter referred to only as 
the “contract”) is concluded at the moment of confirmation of 
the advertising order by the Publishing house.

2. The prices for advertisement are stipulated according to the 
current advertising price list of the Publishing house valid on the 
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CONTACTS
MAFRA Print, a.s.
Correspondence address: Moulíkova 3286/1b, 
150 00 Praha 5 – Smíchov
Tel: +420 225 008 493
Company ID No.: 07323441
E-mail: casopisy.inzerce@mafra.cz
Bank acc. (CZK): 19-1423720207/0100, 
IBAN: CZ3901000000191423720207, 
SWIFT: KOMBCZPPXXX
casopisy.mafra.cz



86 87casopisy.mafra.cz

87

Všeobecné obchodní podmínky – web

day of confirmation of the contracting party’s order or by spe-
cial agreement between the Publishing house and the adverti-
ser. The price list for advertisement is published on the website  
http://casopisy.mafra.cz/tistena-online-inzerce-v-mafra-print.

3. The place of performance of the individual contracts is the re-
gistered seat of the Publishing house.

IV. FRAMEWORK AGREEMENT
1. If the advertiser over the course of a certain period intends to 
publish advertisements amounting to a certain volume (hereinaf-
ter referred to only as “guaranteed volume”), a framework agree-
ment will be concluded on advertising cooperation with the Pu-
blishing house, which must be in writing (hereinafter referred to 
only as the “framework agreement”). The framework agreement 
must contain specification of the guaranteed volume in the given 
period and other conditions. 

2. For publication of the advertisement within the guaranteed vo-
lume, an order is always needed that will refer to the framework 
agreement and will meet the requirements of an advertising order.

V. ADVERTISER’S LIABILITY FOR SUBMITTED MATERIALS 
AND TEMPLATES
1. The advertiser is liable for the content and legal permissibility 
of the provided materials and templates in relation to the adver-
tising order and relieves the Publishing house of potential claims 
raised by third parties since they carry the full responsibility for 
the content of the provided advertising materials.

2. The advertiser is obliged to provide all materials and templates 
for implementation of the advertisement in a form and execution 
which is fully in line with the legal regulations valid and effective 
at the time of publication of the advertisement. The advertiser 
shall in particular be liable for the advertisement in question com-
plying fully with the legal regulations relating to advertisement 
of the given goods services or focus, in particular in compliance 
with Act no. 40/1995 Coll., on Regulation of Advertisement, as 
amended, and Act no. 634/1992 Coll., on Consumer Protection, 
as amended.

3. By concluding a contract, the advertiser undertakes to reim-
burse the Publishing house for all damage and any costs which 
may be incurred by the Publishing house as a result of publicati-
on of the advertisement, in particular with a view to any possible 
sanctions which may be imposed by the supervisory authorities, 
if it is discovered that the advertisement ordered by the adverti-
ser does not comply with the legal regulations.

VI. DELIVERY OF MATERIALS
1. The advertiser undertakes to deliver the advertising materials 
in electronic format to the Publishing house at least 5 days be-
fore the start of the advertising order, so that the advertisement 
can be published without further modifications. Materials shall 
be provided in flash (swf), image (jpg, png, gif) or HTML format. 

VII. CLAIMS
1. It is the responsibility of the advertiser to check at the time of 
publishing the advertisement on the website of the Publishing 

house whether the advertisement is duly published on the websi-
te operated by the Publishing house. Claims regarding the quality 
of the published advertisement must be made with the Publishing 
house at latest on the last day of publication of the respective 
advertisement on the website operated by the Publishing house, 
exclusively in writing. The Publishing house undertakes to inform 
the advertiser of the result of claim proceedings at latest within 
30 days of delivery of the respective claim. Claims made late sha-
ll not be taken into account by the Publishing house.

2. After publication of the advertisement, the advertiser will be 
sent an invoice for the price of the advertisement, whereas the 
date of taxable performance is the last day of publication of the 
advertisement on the website by the Publishing house. If the ad-
vertiser did not provide advance payment, it is obliged to pay the 
invoice according to the payment conditions below.

3. In cases caused as a result of a force majeure or operation 
outages which cannot be influenced, the Publishing house is en-
titled to full payment of the price for advertising. 

Part Two 

PAYMENT AND MISCELLANEOUS CONDITIONS

I. TAX DOCUMENTS (HEREINAFTER REFERRED TO ONLY AS 
“INVOICES”) AND PAYMENTS
1. The advertiser is obliged to pay the Publishing house the price 
for advertising based on an invoice issued by this Publishing hou-
se, whereas the invoice will be issued at latest within 15 days from 
the end of advertising on the respective website operated by the 
Publishing house. The date of taxable performance is the last day 
of publishing the advertisement.

2. The Publishing house’s invoice is due within 14 days from its 
issue date.

3. The Publishing house reserves the right to payment of an 
advance on the price of advertising before its publication of up 
to 100% of the price for advertising.

II. DISCOUNTS ON THE ADVERTISING PRICE
1. The Publishing house provides discounts on the advertising 
price for high volumes of placed advertisements, in the amount 
according to the valid price list.

III. DELAYS IN PAYMENT
1. In the event of failure to pay the price for advertising within 
the designated maturity deadline, the Publishing house reserves 
the right to not publish the remainder of the duly ordered and 
confirmed advertising.

2. In the event of the delay on the part of the advertiser in pay-
ment of the price for advertising, Publishing house has the right 
to charge a contractual penalty amounting to 0.1% of the price of 
the advertisement for each started day of delay.

3. The advertiser agrees that the statute of limitations for appli-

cation of the Publishing house’s rights from the contract, frame-
work agreement or GBTC is extended according to Section 630 
of the Civil Code to 10 years from the date when this right could 
first be exercised. 

IV. CANCELLATION OF A PLACED ADVERTISEMENT
1. A placed advertisement may be cancelled only in writing, whe-
reas the advertiser agrees with the following deadlines and can-
cellation fees:
- If the advertisement contract is cancelled up to 3 days before 
publication of the advertisement, a cancellation fee of 70% of the 
price for advertising shall be charged.
- If the advertisement contract is cancelled up to 1 day before 
publication of the advertisement, a cancellation fee of 100% of 
the price for advertising shall be charged.

V. PROTECTION OF PERSONAL AND OTHER DATA, CONFI-
DENTIALITY
1. The advertiser and Publishing house undertake to protect the 
information and data provided in relation to the contract or fra-
mework agreement and these GBTC.

2. The advertiser and Publishing house undertake to not grant 
access or otherwise misuse in their own favor or in favor of third 
parties the information that the parties have confidentially provi-
ded in relation to the contract and these GBTC.

3. Personal data of the advertiser shall be processed in accor-
dance with the Conditions of personal data protection and infor-
mation on data processing within business relations available at 
http://casopisy.mafra.cz/zasady.

VI. LEGAL REGIME OF THE CONTRACT
1. The rights and obligations between the Publishing house and 
advertiser established under the concluded and/or negotiated 
contract and/or framework agreement are governed by Czech 
law. The contractual relationship established by the contract be-
tween the Publishing house as the one party and the advertiser as 
the other party is governed by the Civil Code, as amended.

2. The advertiser was duly familiarized with these GBTC by the 
Publishing house, agrees to them and confirms their agreement 
by their advertising order.

VII. CHANGES TO THE GBTC IN THE CASE OF FRAMEWORK 
AGREEMENTS
1. In the case of changes to an acts or other regulations, conditi-
ons on advertising markets, or changes in services or inflation or 
changes in other operation, business, technical or organizational 
conditions on the part of the Publishing house, the Publishing 
house may amend these GBTC, in particular as concerns the ma-
nner of concluding, amending and terminating contracts, rules 
of communication, conditions for individual advertisements, etc.

2. The Publishing house shall inform the advertiser about chan-
ges to the GBTC in writing. The requirement for written form is 
met if notification is provided by post, via e-mail communication, 
fax or via the given Publishing house’s website. The Publishing 
house will inform the advertiser about changes in the GBTC at 

least 2 months before they come into effect. The advertiser may 
refuse the proposed change by the effective date of the amen-
ded GBTC in writing. If it fails to do so, the new wording shall 
become binding for both parties.

3. If the advertiser does not agree with the new GBTC, it may 
give notice of termination of the framework agreement before 
the effective date of the amendment with a notice period of 1 
month. The rights and obligations from such terminated frame-
work agreement shall be governed by the original wording of the 
GBTC until expiry of the termination period.
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CONTACTS
MAFRA Print, a.s.
Correspondence address: Moulíkova 3286/1b, 
150 00 Praha 5 – Smíchov
Tel: +420 225 008 493
Company ID No.: 07323441
E-mail: casopisy.inzerce@mafra.cz
Bank acc. (CZK): 19-1423720207/0100, 
IBAN: CZ3901000000191423720207, 
SWIFT: KOMBCZPPXXX
casopisy.mafra.cz
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